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REPORT 
EN NATIONAL TV RATINGS 
MS 15Т NOVEMBER 1986 
(October 27 - November 9) 


NOTICE TO МТІ CLIENTS 
NOTICE TO NTI CLIENTS 


МТІ persons audience estimates for the weeks of Octob owe 
two weeks of the First November report inter 


November 3-November 9 (the 


t available due to the disappearanc i 
— Therefore, the 1st November Ratings Report 


Season-to-Date data in this and subsequent 


Tampa, Florida, Post Office. 
contains only household data. 


er 27-November 2 and 


e of МАС diaries mailed from the 


i i weeks of October 27 
"pocketpieces" will exclude telecasts aired during the 


and November 3. 


We regret the inconvenience this may cause you. 


i COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


FIRST REPORT FOR NOVEMBER, 1986 


EVENING 7:00-11:00 PM 


Suspense & Ай 7:00-11:00 PM 
General Mystery Situation ticipation Feature All 25— АП 55-- 7:00- 9:00— 
Drama Drama(1) Comedy Adventure "айу Films 30 Min. 60 Min. 9:00 PM 11:00 PM(2) Speciat(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 15.5 15.0 18.1 12.0 15.4 IT.T 14.9 15.9 15.4 15.6 20.4 15.9 
МО. OF PROGRAMS і 14 15 28 5 IFR 7 30 36 34 40 74 13 87 
EVENING MONDAY-FRIDAY 
6:00—7:00РМ 11:30-1:00AM WEEKDAY DAYTIME 7:00АМ-4:30РМ WEEKEND DAYTIME 
Inforemational(1) Quiz Adult rts 
1r30PN-— Daytime & Aud. 7:00-- 10:00AN- 1:00- 10:00AM- Chil- 
Once-a-Week Multi-weekly 1-00AM(4) Drama Partic.(1) 10:00AM 1:00PM 4:30PM 4:30PM dren's(1) Regular Spetlal(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 8.9 114 3.9 6.0 4.6 4.3 4.0 6.5 5.4 4.6 10.4 9.5 
NO. OF PROGRAMS: 5 3 12 13 9 6 14 10 24 28 8 IFR 10 
(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE 9» MEE BY DURATION AND FREQUENCY AND LIMITED (FR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE t PROGRAMS ARE RATED IN TERMS OF TOTAL 
GROUPING. REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES FOR REPORTING. Rue owes Ширк FIVE-MINUTE PROGRAMS 


(2) INCLUDES 1t:30-9-30PM AND #30-1000PM PROGRAMS. CARRYING rus FOOTNOTE. _ 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING NOVEMBER 9, 1986 


NIELSEN AVERAGE AUDIENCE 


____ AUDIENCES — AUDIENCES | 

RANK PROGRAM % U.S NO. (000) RANK PROGRAM % US. NO. (000) 
1 WORLD SERIES GAME #7(S) 38.9 34,000 10 WORLD SERIES PRE GAME #7(S) 23.7 20,710 
2 BILL COSBY SHOW 35.9 31,380 1] GROWING PAINS4 22.5 19,670 
3 FAMILY TIES 34.3 29,980 12 MOONLIGHTING 22.4 19,580 
4 CHEERS 28.1 24,560 13 DALLAS 21.1 18,440 
5 MURDER, SHE WROTE 26.5 23,160 14 WHO'S THE BOSS? 21.0 18,350 
5 WORLD SERIES POST GAME(S) 26.5 23,160 15 AMEN 20.7 18,090 
7 | GOLDEN GIRLS 26.2 22,900 16 NEWHART 20.1 17,570 
B NIGHT COURT 25.7 22,460 17 NBC SUNDAY NIGHT MOVIE 19.8 17,310 
9 60 MINUTES 23.9 20,890 18 227 19.3 16,870 


3 (t) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


: PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


WK START 
* DAY 


*EVENING 


ТІМЕ DUR NET 


PE 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0, 


PROGRAM NAME 


WK 


START 
# DAY TIME DUR NET 


A TEAM 202 202 
FR[. 8.00P 60 NBC A 
ABC BUSINESS BRIEF-WED 179 180 
WED. B.58P 1 ABC N 
ABC BUSINESS BRIEF-FRI 179 
1 FRI. 8.41P 1 ABC N 
2 FRI. 8.42P 1 
ABC NEWSBRIEF -MON 
MON. 8.58P 1 ABC N 
ABC _NEWSBRIEF ТОЕ, 
1 TUE. 9.58P 1 ABC N 
2 TUE. 8.5ҮР 1 


ABC NEWSBRIEF -WED 


WED. 9.58P 1 ABC N 

ABC NEWSBRIEF - THU. 
THU. | 9.58P 1 ABC М 

АВС NEWSBRIEF-FRI- 
FRI. | 9.58P 1 ABC N 

ABC NEWSBRIEF-SAT. 
SAT. 9.58 Р 1 ABC N 

ABC NEWSBRIEF-SUN. 187 187 
SUN. _ 9.52P 1 ABC N 

ABC SPORTS UPDATE-SAT 187 189 
SAT. 8.58Р 1 ABC SN 

ABC SPORTS UPDATE-SUN 194 194 

1 SUN. 8.55Р 1 ABC SN 

2 SUN. — B.58P 1 

ABC SUNDAY NIGHT MOVIE 210 210 

1 SUN. — 8.00P 169 ABC FF 

2 SUN. 9.00Р 120 

ABC WORLD NEWS TONIGHT : 207 205 
M-F 6.30P 30 ABC М 

ABC WRLD NEWS TONIGHT-SUN 156 156 
SUN.  6.30P 30 ABC N 

ALF 207 
2 MON.  8.00P 30 NBC CS 

AMAZING STORIES 205 
MON.  8.30P 30 NBC GD 

AMEN 208 209 
SAT. _ 9.30P 30 NBC CS 

AMERICAN PORTRAIT 197 

1 TUE.  8.58P 1 CBS DO 

BETTER DAYS. 202 

1 WED. 8.00Р 30 CBS CS 

BILL COSBY SHOW. 216 216 
THU. | 8.00P 30 NBC CS 


KEY: A- CURRENT REPORT В = SEASON AVERAGE 


91 
91 


92 


99 


99 
81 


99 
93 


96 
99 


99 


» 


> > 


12.6 


35. 


~ 


~ 


о 


21 1101 


22 


19 


1241 


САСМЕҮ & LACEY 
MON. 


CAMPAIGN ‘86:ELECT-8.00P(S) 
2 


CAMPAIGN 
2 TUE. 
CAMPAIGN 
2 TUE. 
CAMPAIGN 


2 TUE. 
CAMPAIGN 
2 TUE. 


'86:ELECT -8.30P(S) 
'86:ELECT-9.00P(S) 


'Be:ELECT -9.30P(S) 
9.30P 23 CBS N 

"Be:ELECT - 10.00P(S) 
10.00P 23 CBS N 


CAMPAIGN 'BG6:ELECT-10.30P(S) 
2 TUE. 10.30P 23 CBS М 
CBS EVENING NEWS-RATHER: 
M-F 6.30P 30 CBS N 


585 EVENING NEWS-SUNDAY: 
SUN. 6.00P 30 CBS N 

cas SA: МЕНЕ SCHIEFFER, 
6.30P 30 CBS N 


CBS SATURDAY MOVIE 

SAT. 9.00P 120 CBS FF 
CBS SUNDAY MOVIE. 
1 SUN. 9.00P 
2 SUN. 9.12P 


CBS TUESDAY MOVIE 
1 TUE. 9.00P 
CHEERS: 

THU. 


COLBYS 
THU. 
CRIME STORY 
TUE. 


DALLAS 

FRI. 9.00P 60 CBS GD 
DECISION '86-ELECT-8.26P(S) 
2 TUE. 8.26P 4 NBC N 


DECISION 'B6-ELECT -9.26P(S) 
2 TUE. 9.26P 4 NBC N 
DECISION '86-ELECT-10.00P(S) 
2 TUE. 10.00Р 25 NBC М 


DECISION '86-ELECT -10.30P(S) 
2 TUE. 10.30P 30 NBC N 
гато WOMEN(S) 
9.30P 30 CBS CS 


115 CBS FF 
120 


120 CBS FF 


9.00P 30 NBC CS 


9.00P 60 ABC GD 


9.00P 60 NBC OP 


SEASON 


Ts 


NO. OF 
STATIONS | COVERAGE 


икт WK 2|WK 1 WK 2 


PROGRAM | HOUSEHOLD AUDIENCES 


, 


208 207 99 99 


10.00Р 60 СВ5 ОР 


172 89 |А 


8.00Р 23 СВ5 М 


93 


B.30P 23 CBS М 


94 


9.00P 23 CBS N 


95 |А 
91 |A 


193 93 |A 


208 206 99 98 |А 


143 


97 
208 98 
189 94 


208 99 


210 99 


200 


96 


208 99 


207 99 99 |A 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


80 | A T. 
17. 


c 


22 


19 


26 


24 


41 


15 
18 


34 
24 


17 
13 


14 
26 


26 1416 


12 


12 
14 


15 
14 


16 
21 1 


15 
15 


717 


: PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


OK" 


IST NOV. 1986 REPORT 


тис | NO.OF | PROGRAM | HOUSEHOLD AUDIENCES vc | NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME M j| STATIONS | COVERAGE EENE дус || PROGRAM NAME HSn STATIONS | COVERAGE T3 E 
WK START PROG. E| AUD. SHARE AUD.|| WK START Р AUD. SHARE AUD. 
* DAY TIME DUR NETTYPEQWK 1 WK 2 WK 1 WK 2| Y| % % (0000) # DAY TIME DUR NETTIPERWK 1 WK 2|WK 1 WK 2 % % (0,000) 
EVENING CONT'D 
HUNTER 200 204 99 99 15.6 29 1363 
DISNEY SUNDAY MOVIE 210 210 99 99 |А 13.5 21 1180 SAT. 10.00P 60 NBC OP 
1 SUN, 7.00P 60 ABC FF 
2 SUN. Т.ООР 120 JACK & MIKE 205 99 15.5 27 1355 
DOWNTOWN 201 99 A 11.8 21 1031 1 TUE. 10.00Р 60 ABC A 
1 SAT. 8.00P 60 CBS OP KATE & ALLIE 203 205 99 99 18.6 27 1626 
MON. 8.00P 30 CBS CS 
DYNASTY 210 210 99 99 |A 16.9 26 1477 
WED. 9.00P 60 ABC GD KAY O'BRIEN 207 207 99 99 11.8 20 1031 
EASY STREET 202 202 99 99 |A 13.9 20 1215 THU. 10.00Р 60 CBS GD 
1 SUN. 8.10P 30 NBC С5 KNOTS LANDING: 207 207 99 99 15.6 23 1363 
2 SUN. 8.00P 30 THU. 9.00P 60 CBS GD 
'B6 VOTE ELEC. RPT- 8:38P(S) 183 81 |А 17.44 29 1521 || LIFE WITH LUCY: 202 205 98 98 8.0 14 699 
2 TUE. 8.38P 1 ABC N SAT. 8.00Р 30 ABC CS 
'86 VOTE ELEC. RPT- 9:10P(S) 183 81 |А 18.6 31 1626 ||1.А. LAW 204 204 99 99 15.9 28 1390 
2 TUE. 9.10P 2 ABC N FRI.  10.00P 60 NBC GD 


'86 VOTE ELEC. 
2 TUE. 9. 
186 VOTE ELEC. 
? TUE. 8. 


RPT- 
43P 
RPT- 
02Р 


ELLEN BURSTYN SHOW 


SAT. a. 
EQUALIZER 
WED. 10, 
FACTS OF LIFE 
SAT. 8. 
FALCON CREST 
FRE. 10. 


FAMILY TIES 
THU. 8. 
ӨЕ. A dup 
9.00P 


GOLDEN GIRLS: 
SAT. 9.00P 
GROWING PAINS: 
1 TUE. 8.30P 


HEAD OF THE CLASS 
WED. 8.30P 
HEART OF "E CITY 
SAT. 9.00P 


HIGHWAY TO HEAVEN 
WED. B.00P 

HILL STREET BLUES 
THU. 10.00Р 


HOTEL: 


WED. 10.00P 


9:43P(S) 
77 ABC N 
8:02P(S) 
3 ABC N 


KEY: AZ CURRENT REPORT B=SEASON AVERAGE 


MACGYVER 


MON. 
MAGNUM, P.I. 
WED. 


MATLOCK: 


TUE. 
MIAMI VICE 
FRI. 


MIKE HAMMER 
2 WED. 8. 
MR. BELVEDERE 
FRI. 8. 
MOONLIGHTING 
1 TUE. 
2 TUE. 


MURDER, SHE 
1 SUN. 
2 SUN. 


MY SISTER S 
MON. ЗОР 30 CBS 

NBC MONDAY NIGHT MOVIES 

2 MON. 


NBC NEWS DIGEST-M-F: 
1 MON. В 

1 TU-F 

2 МАТНҒ 


TU&TH 
2 THU. 


9.58P 
9.58P 


9.00P 120 NBC 


198 97 
98 


99 


1127 
1451 


1556 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


š PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


15Т NOV. 1986 REPORT 


PROGRAM NAME 


к 
* DAY 


START 
TIME DUR NET PE; 


EVENING CONT'D 


NBC a M SAT 
8.58P 
NBC NS DIGEST-2-SAT. 


2 SAT. 9.58P 1 NBC 
Мс AN DIGEST-SUN: 
š 9.08P 1 NBC 
2 SUN: 8.58Р 1 
NBC NEWS DIGEST-2-SUN. 
1 SUN. 10.00P 1 NBC 
NBC NIGHTLY NERS MAT, 
SAT. 30P 30 NBC 


NBC NIGHTLY NEWS SUN 
2 SUN. 6.30P 30 NBC 


NBC NIGHTLY NEWS 
M-F 6.30P 30 NBC 
NBC SUNDAY NIGHT MOVIE 


1 SUN. 9.10P 115 NBC 
2 SUN. 9.00P 120 
NEWHART 


1 NBC N 


156 


= 


153 


171 


173 


201 
201 


207 


MON .00P ЗО CBS C5 
NEWSBREAK - м2 F 166 
MATHF 9.58P 1 CBS N 
1 TUE. 9.59P 1 
NEWSBREAK-SAT. 185 
1 SAT. 9.58P 1 CBS N 
2 SAT. 9.54P 1 
NEWSBREAK-SUN. . 202 
1 SUN. 9.58P 1 CBS N 
2 SUN. 10.20Р 1 
NFL MONDAY NIGHT FOOTBALL . 204 
1 MON. 9.00P 208 ABC SE 
2 MON. 9.00P 182 
NIGHT COURT 204 
THU. 9.30P 30 NBC CS 
1986, 183 
1 TUE. 10.00P 60 NBC DN 
OUR HOUSE 204 
1 SUN. 7.10P 60 NBC GD 
2 SUN. 7.00P 60 
OUR WORLD: 204 
THU. B.00P 60 ABC DN 
PERFECT STRANGERS 207 
WED. B.00P 30 ABC CS 
REAGAN PAID POLITICAL(S) 203 
І SUN. 10.55P 5 CBS P 


KEY: A- CURRENT REPORT B—SEASON AVERAGE 


157 
176 


150 


174 
108 


205 
200 


208 


169 


173 


172 


208 


204 


204 


204 
208 


77 


90 


98 


99 


99 


96 


99 


99 


99 


97 


NO. ОҒ | PROGRAM 
STATIONS | COVERAGE 


WK 1 WK 2/WK 1 WK 2 


78 


81 


80 


99 


99 


99 


99 
99 


| 
FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


HOUSEHOLD AUDIENCES Me | „МО ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
AVG. ayg.| | PROGRAM МАМЕ SEASON K| AVG. AVG. 
AUD. SHARE AUD.|| WK START PROG. Е| AUD. SHARE AUD. 
% — *& а00)| # DAY TIME DUR NET TYPE:|WK 1 WK 2 WK 1 WK 2) Y| % % (0000 

REPUBLICAN POLITICAL(S) 204 95 А 10.6 19 926 
15.7 27 1372 1 SUN.  10.56P 4 ABC P 
14.9 25 1302 || ST. ELSEWHERE 207 208 99 99 |А 14.5 25 1267 
WED. 10.00P 60 NBC GD 
SCARECROW & MRS. KING: 207 208 99 99 А 14.5 24 1267 
12.5 18 1093 ЕНІ. 8.00P 60 CBS GD 
SIDEKICKS 187 201 94 98 |А 8.4 13 734 
12.0 19 1049 FRI.  9.30P 30 АВС OP 
SIMON & SIMON 207 208 99 99 |А 13.2 19 1154 
THU. 8.00Р 60 CBS PD 
12.1 23 1058 
60 MINUTES 209 208 99 99 |А 23.9 зт 2089 
ға 14  682|| 1 SUN.  7.00P во CBS DN 
2 SUN. — r.12P 60 
SLEDGE HAMMER 190 204 96 99 |A 9.6 15 839 
12.3 22 1075 FRI. 9.00Р 30 ABC CS 
19.8 31 1731 SPENSER: FOR HIRE 208 208 99 99 А 9.6 18 B39 
SAT.  10.00P 60 ABC PD 
SPORTSBREAK - SAT 191 196 91 92 А 10.1 17 883 
SAT. 8.58Р 1 CBS SN 
20.1 28 1757 
SPORTSBREAK-SUN: 199 199 94 95 A 20.7 30 1809 
1 SUN. B.58P 1 CBS SN 
11.9 18 1040 2 SUN. 9.10P 1 
STARMAN 194 204 98 99 А 9.5 lv 830 
FRI. 10.00P 60 ABC А 
8.9 15 778|| TOGETHER WE STAND. 204 98 9.3 15 813 
1 WED.  8.30P 30 CBS CS 
20/20 208 209 99 99 |A 17.7 30 1547 
14.1 22 1232 THU.  10.00P 60 ABC DN 
221 204 207 99 99 А 19.3 33 1687 
SAT. 8.30P 30 NBC CS 
14.8 24 1294 || VALERIE 203 203 ээ 99 |A 15.9 23 1390 
1 SUN.  8.40P 30 NBC CS 
2 SUN. 8;,30Р 30 
25.7 38 2246 
WEBSTER 203 209 97 99 | А 13.5 23 1180 
8.00P 30 ABC CS 
9.1 16 795]| We THE PEOPLE 198 199 94 95 |А 13.4 20 1171 
WED.  8.58P 1 CBS DO 
ма 22 1232|] 2H тн esep 1 
ЫНО5 THE В0557 209 203 99 99 А 21.0 32 1835 
1 ТИЕ. 8.00Р 30 АВС С5 
5.4 а ат2|| 2 TU. 8.00Р 2 
& 8.05P 16 
15.2 24 1328 & 8.23P 12 
WIZARD е, 201 98 А 11.3 19 988 
2 SAT. В.00Р 60 CBS А 
12.3 23 1075 


— HN rc VIVU ae 


10 
PROGRAM AUDIENCE ESTIMATES (ALPHABETIO) 1ST NOV. 1986 REPORT 
0. OF | PROGRAM | HOUSEHOLD AUDIENCES 0. ОЕ | PROGRAM HOUSEHOLD AUDIENCES 
PROGRAM NAME „ЙЫ, STATIONS | COVERAGE "i Ava vg] | PROGRAM NAME JA. зт STATIONS | COVERAGE a 
WK START E| AUD. SHARE AUG. WK START PROG. E AUB. SHARE АШ. 
% DAY TIME DUR NET fees] WK 1 WK2|WK 1 WK2| Y| % % (0,00) | # DAY TIME DUR NETTYPERWK 1 WK 2/WK 1 WK 2| Y | % % — (0,000) 
1 THU. 12.364 49 
А 1 FAL.  12.37A 129 
1 TUE. 8.00Р 60 CBS А 2 MON. 12.36A 48 
WORLD SERIES PRE GAME #7(5) 206 99 A 2358 37 2071 2 WED. 12.35A 48 
1 MON. 8.00P 11 NBC SC 2 THU. 12.364 50 
2 FRI. 12.37А 44 
WORLD PERIES GAME #7(S) 206 99 А 38.9 55 3400 CBS NEWS NIGHTWATCH-1 54 57 51 54 A 1.1 12 96 
1 MON. 8.11P 199 NBC SE M-THSU 2.00A 30 CBS N 
WORLD SERIES POST GAME(S) 206 99 A 26.5 50 2316 
1 MON.  11.30P 25 NBC SC ' CBS NEWS JIGHTHATCH-2 76 78 66 68 |А 19 17 lla 
- . 30 CBS N 
YOU AGAIN ? 196 200 96 99 |А 13.5 21 1180 || CBS NEWS NIGHTWATCH-3 95 95 78 79 |A 1.1 21 9 
WED. 9.30Р 30 NBC CS M-THSU 3.00А 180 CBS М 
*LATE FRINGE CBS SUNDAY NEWS-OSGOOD 121 117 67 67 |А 4.4 10 385 


ABC NEWS:NIGHTLINE 197 189 98 96 |А 5.6 16 489 
1 TUTHF 11.30P 31 ABC М 

1 WED. 11.30P 34 

2 TUE. 11.30P 30 

2 W-F 11.30P 31 


l SUN.  11.00P 15 CBS М 
2 SUN. 11.12Р 15 

DAVID LETTERMAN 1 204 204 99 99 |А 3.6 19 315 
1 MON 1.27A 30 NBC GV 


EVENING CONT'D 
WIZARD 197 94 10.9 17 953 
1 TU-TH 12.30A 30 


ABC UEHSNIGHTLINE - MON 195 196 98 98 |А 4.2 22 367 || 2 M-TH 12.304 30 
4E -— 2 Lud DAVID LETTERMAN II 2 
j MON. 12.53A 30 i 04 204 99 99 |A 2.8 19 245 
АВС NEWS:NIGHTL INE TUE 173 «$T s aa 7а gus] C 5e C Lors 39 NBC GV 
2 TUE. 12.00M 45 ABC N i "mm 1:984 35 
ABC WEEKEND Reronr- SAT. 141 140 80 80 |A 2.8 9 245 | | DECISION 'Be-ELECT-11.30P(S) 154 67 | A 4.2 11 367 
p ЕРО КТШ i 149 150 85 85 |А 2.7 9 236 s a diio 
ч dico К e i ds ABC N DECISION '86-ELECT-12.00A(S) 163 78 |A 4.2 15 367 
2 TUE. 12.00М 25 NBC М 
gor '86:ELECT -11.30P(S) 173 82 |A 6.6 16 577 || DICK CAVETT-TUE 118 106 69 68 |A 1.3 9 114 
11.30P 23 CBS N 1 TUE.  12.01A 59 ABC CC 
CAMPAIGN "OG:ELECT-12,00A(8) 166 90 |А 5.2 15 454|| 2 ТЕ: 1.15A 59 
i ; 23 СВ5 
“ль "d DICK CAVETT-WED 124 121 72 Т0 |А 1.2 7 105 
CAMPAIGN '86:ELECT-12.30A(8) 184 92 |A 5.0 17 437 1 WED. 12.04A 59 ABC CC 
2 TUE. 12.30A 23 CBS М 2 WED. 12.31А 59 
CAMPAIGN '86:ELECT-1.00A(S) 188 92 |А 4.3 17 376 || FRIDAY NIGHT VIDEOS 182 192 95 97 |A 38 19 332 
2 TUE. 1.00А 23 CBS М ЕНІ. 12.30A 90 NBC PC 
CAMPAIGN '86:ELECT-1.30A(S) 190 93 |A 39 17 341 || G MICHAELS SPORTS MACHINE во 82 52 53 |А 1.8 6 157 
2 TUE. 1.30А 23 CBS М 1 SUN.  11.40P 15 NBC SC 
CBS LATE NIGHT Т 175 175 88 BB |А 4.5 16 393 2 SUN. 11.30P 15 
M & TH 11.30P 66 CBS FF JAY LENO SHOW 197 39 A 7.1 21 621 
1 TUE.  11.30P 65 1 SAT.  11.30P 76 NBC GV 
1 WED.  11.30P 64 
FRI.  11.30P 67 ШЫН PRESLINS PEOPLE -TH 119 121 69 70 |A в а то 
2 WED. 11.30P 65 2.01А 59 АВС СС 
m" "BRESLIN PEOPLE-FR 91 94 55 56 |А 9 а 79 
CBS LATE NIGHT ПІ 175 175 88 88 [A 2.7 17 236 FRI. 12.01А 59 ABC CC 
1 MON.  12.36A 50 CBS FF 
1 TUE. 12.35А 49 NATIONAL REPUB COMM(S) 201 99 A 11.7 24 1023 
1 WED.  12.34A 49 SUN. 11.05Р 5 NBC P 


11 KEY: A—- CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS. SEE PAGE А 


12 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


WK START 
* DAY TIME 


LATE FRINGE CONTD 
SATURDAY NIGHT 


? SAT. 11.30P 78 NBC 
TONIGHT SHOW 

1 MON. 12.27A 60 NBC 
1 TU-F  11.30P 60 


2 MNTHF 11.30P 60 


eWEEKDAY DAYTIME 
ABC DAYTIME NEWSBRIEF-M-F 


1 MF 2.58P 1 ABC 
2 MITHF 2.58Р 1 
2 TUE. 2.57P 2 


ABC NOTEBOOK(S) 
l TUE. 4.00P 30 ABC 
ABC WORLD NEWS-MORN-615A. 
M-F 6.15A 15 ABC 


ABC WORLD NEWS-MORN-645A 
M-F 6.45A 15 ABC 
ALL MY CHILDREN. 
ші 1.00Р 60 АВС 


AMERICAN TREASURY 


.S8P 1 CBS 
2.00P 60 NBC 


AS THE WORLD TURNS 

M-F 1.30P 60 CBS 
CAPITOL 

M-F 2.30P 30 CBS 


CBS EARLY MORNING NEWS 


ANOTHER. WORLD 
M-F 


M-F 6.00A 30 CBS 
CBS MORNING NEWS 1 
M-F 7.30A 30 CBS 


CBS MORNING NEWS 2 
M-F 8. 30A 
DAYS OF OUR LIVES 
M-F 1.00P 60 NBC 


DOUBLE TALK 
M-F 11.30A 30 ABC 
FAME,FORTUNE AND ROMANCE 
МЕР 


30 СВ5 


11.00A 30 АВС 
FAMILY TIES М-Ғ 
M-F 10.00A 30 NBC 
GENERAL HOSPITAL 
M-F 3.00P 60 ABC 
GOOD MORNING, AMERICA - 730 
M-F 7.30A 30 ABC 


13 


GV 


GV 


N 

158 
CN 

114 
N 

171 
N 

211 
DD 

201 
Do 

204 
DD 

206 
DD 

196 
DD 

141 
N 

203 
N 

201 
N 

210 
DD 

141 
QP 

161 
сс 

162 
cs 

208 
DD 

208 
N 


210 


87 
76 


94 
99 


97 


99 


99 
93 


87 
99 


99 
98 


70 
T9 


90 
99 


99 


78 


93 
99 


97 


99 


99 
93 


87 
99 


98 
99 


TO 
T9 


90 
99 


99 


7.0 24 
5.0 18 
1.5 16 
3.0 15 
2.8 12 
6.8 23 
1.6 7 
2.3 10 
3.8 14 
A 1.7 26 


KEY: A— CURRENT REPORT B=SEASON AVERAGE 


GUIDING LIGHT 


MAIN STREET 2(5) 


NEWSBREAK -11.5 7. 


PROGRAM NAME 


WK 


# DAY 


GOOD опа AMERICA-830 
M-F 


8.304 30 


M-F 3.00P 60 
LOVING . 
M-F 12.30P 30 


1 TUE. 4.00P 60 


NBC NEWS AT SUNRISE 


M-F 6.30A 30 


NBC NEWS DIGEST-DAYTIME 


M-F 11.57A 2 


NEWSBREAK -3.44 


1 MON. 3.45P 1 
1 


' I TU& HW. 3.42P 


1 THU. 3.43P 1 


1 FRI. 3.46P 1 
2 M& TH 3.45P 1 
2 TUE. 3.39P 1 
2W&F 3.42P 1 
ONE LIFE TO LIVE 
M-F 2.00P 60 
PRICE IS RIGHT 1 
КЕР 11.00A 30 
PRICE 15 RIGHT 2 
M-F 11.30A 30 
RYAN'S HOPE 
M-F 12.00N 30 


SALE OF THE CENTURY 


МЕР 10.30A 30 
SANTA BARBARA 

M-F 3.00P 60 
pd 

M-F 1.30A 30 

SEARCH FOR TOMORROW 

M-F 12.30P 30 
SUPER PASSWORD 

M-F 12.00N 30 
TODAY SHOW-7.30AM 

M-F 7.30A 30 


ABC 


CBS 
ABC 


NBC 
NBC 


МИЕ 2.57P 1 NBC 
NEW CARD SHARKS 
Mer 10.304 30 CBS 


CBS 
CBS 


ABC 
CBS 


CBS 
ABC 


NBC 
NBC 


NBC 
NBC 


NBC 
NBC 


DD 
AP 


N 


172 


198 


209 
205 


206 
166 


161 


197 


193 
143 


149 
204 


198 


193 


204 


99 


99 
90 


99 
97 


97 
84 


B3 
97 


96 
73 


71 
99 


99 


99 


91 


0 


% 


AVG. AVG. 
AUD. SHARE AUD. 
% (0,000) 


85 


97 


99 


97 


97 
85 


84 


97 


96 
74 


72 
99 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


25 
21 


13 
25 


402 


542 


629 
524 


656 
236 


350 
350 


420 
219 


297 
498 


T -— ea €" a” ml m ems ә =. с RE RE TEM 


1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST NOV. 1986 REPORT 

T NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 0. OF | PROGRAM | HOUSEHOLD AUDIENCES 

PROGRAM NAME «08 STATIONS | COVERAGE m лус | PROGRAM NAME oly) зт STATIONS | COVERAGE mE "m 

WK START PROG. E| AUD. SHARE AUD.|| WK START AUD. SHARE AUD. 
% DAY “TIME DUR МЕТ TYPE WK 1 WK 2WK 1 WK 2| Y| % % (0000)| # DAY TIME DUR NET RPEWK 1 WK 2)WK 1 WK 2 % % (0, 


WEEKDAY DAYTIME CONT'D 
1 SAT. 3.22P 201 ABC SE 


TODAY SHOW-8.30AM 204 204 99 99 |А 5.2 23  454|| 2 SAT. 3.17P 191 
M-F B.30A 30 NBC N CFA COLLEGE FOOTBALL POSI 202 203 99 99 |A 7.1 14 621 
$25,000 PYRAMID, 176 177 91 91 |А 4.1 18  358|| 1 SAT.  6.43P 17 ABC SC 
M-F 10.00А 30 CBS QP 2 SAT. 6.28Р 32 
WHEEL OF FORTUNE 208 208 98 98 |А 6.1 27 533 || ҒАСЕ THE NATION 121 118 83 82 |А 2.9 9 253 
M-F 11.00A 30 NBC QG SUN. 10.30A 30 CBS CC 
YOUNG AND THE RESTLESS 208 208 99 99 |А 7.9 30 690 ||FLINTSTONE KIDS 1 205 205 99 99 |A 4.9 20 428 
M-F 12.30P 60 CBS DD SAT. _ 9.00A 30 ABC CA 
eWEEKEND DAYTIME FLINTSTONE KIDS 2 205 205 99 9 
ABC WEEKEND SPECIALS 169 172 86 88 |A 4.0 13 350 SAT. Ә.30А .30 ABC CA э A. cm» m 363 
SAT.  12.00N 30 ABC FV FOOFUR 198 200 98 98 |A 6.0 20 524 
ALL NEW EWOKS 196 197 93 93 |А 4.3 14 376 SAT. 1004: 39 NBC GA 
SAT. 1.304 30 ABC CA GALAXY HIGH SCHOOL 19 
in DE THE CHIPMUNKS 201 205 99 99 |A 6.8 23 594 2 T i 30 CBS CA * ud [А 19 16 428 
. 10.30A 30 NBC CA GALAXY HIGH SCHOOL(B) 167 81 A 4.0 19 350 
AMERICAN BANDSTAND 127 131 62 64 |А 2.2 т 192 || 15AT- 11.004 30 CBS CA 
SAT. 1.00Р 30 ABC PC GU 
BERENSTAIN BEARS 171 195 81 96 A 3.2 18 280 ШЕЛ ыда 30 NBC СА BUE. ee 395 99 А 212 22 428 
SAT. 8.00A 30 CBS СА IN THE NEWS-11.56AM 191 95 |А 3.9 13 34 
BUGS BUNNY & TWEETY SHOW 202 202 96 96 |A 5.0 17 437 
SAT. 11.004 ЗО ABC СА 2 SAT. 11.56A 3 CBS CN 
BUSINESS WORLD мы: ABC Ñ өз 123 61 76 |A 17 4  199|| N THE NEWS-11.56AM(B) 150 77 A 2.4 8 210 
5 SUN. 12.30P 30 1 5АТ. 11.56А 3 СВ5 СМ 
2 SUN. : IN THE NEWS-12.26PM: 162 85 |A 3.3 10 288 
CARE BEAR FAMILY 203 203 өв 98 |A 3.5 16 3% | 2 SAT. 12.26Р З CBS CN 
SAT.  8.30А 30 ABC CA : 
CBS COLLEGE FOOTBALL PRE 184 200 96 98 |A 4.4 14 385 | | 175 PUNKY BREWSTER 182 183 95 95 |А 5.6 19 489 
1 SAT. 12.00М 3 CBS SC SAT.  11.30A 30 NBC СА 
2 SAT. 2.30Р_ 3 KIDD VIDEO 118 133 65 74 |А 25 8 219 
; i SAT. 12.30P 30 NBC CA 
5.9 17 516 
ты 216 LE SE V d ы KISSYFUR 202 205 99 99 |А 3.7 21 323 
2 EAT... 2.33P 207 SAT. 8.00А 30 NBC CA 
CBS NFL TODAY 208 207 99 99 |А 7.6 22  664|| LAZER TAG ACADEMY 147 161 74 86 |A 4.2 14 367 
SUN.  12.30P 30 CBS SC SAT.  12.00N 30 NBC CA 
CBS NL FOOTBALL GAME 1 207 205 99 99 |А 18.8 43 1643 || LITTLES 137 142 72 74 |А 3.2 10 280 
l SUN. 1.00Р 208 CBS SE SAT.  12.30P 30 ABC CA 
2 SUN. 1.00P 186 MEET THE PRESS. 141 152 87 88 |А 2.9 9 253 
CBS. NFL FOOTBALL GAME 2 199 90 |A 11.8 24 1031 1 SUN.  12.06P 24 NBC CC 
2 SUN.  4.16P 176 CBS SE 2 SUN. 12.00N 30 
CBS NFL FOOTBALL POST 164 88 A 8.6 18 752 || MUPPET BABIES 205 207 98 99 |А 4.8 19 420 
1 SUN.  4.25P 15 CBS SC SAT. 9.00A 60 CBS CA T Bl к ка За в 
CFA COLLEGE FOOTBALL-PRE 157 162 82 83 |A 2.4 7 210|| МВА ON CBS : 72 
1 SAT. 3.00Р 22 ABC SC 1 SAT. _ 3.39P 148 CBS SE 
2 SAT. 3.00P 17 NBC BREEDER'S CUP SERIES(S) 195 98 A 4.4 12 385 
CFA COLLEGE FOOTBALL GAME 202 203 99 99 |А 67 17 586|| 1 SAT. 2.00Р 240 NBC SE 


15 KEY: A=CURRENT REPORT 6=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


—— —M— == ЖАШ 


8 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 15Т NOV. 1986 REPORT 
vemm ЕТ MORS ЕТТЕГІ Бакай ES SNO. Of. | PROGRAM | HOUSEHOLD AUDIENCES 


AVG. AVG. 
E| AUD. SHARE AUD. 
WK 1 WK 2/|WK 1 WK 2| Y % % (0,000) 


AVG. AVG. 
WK START AUD. SHARE AUD) | WK START 
# DAY “TIME DUR NET RPESWK 1 WK 2|WK 1 WK 2 % CM (0,000) # DAY TIME DUR NET WPF: 


WEEKEND DAYTIME CONT'D 
NEW YORK CITY MARATHON(S) 
1 SUN. 10.30A 180 ABC SE 


NFL '86-NBC 
SUN. 12.30Р 30 NBC SC 


A 4.1 13 358 || SUNDAY MORNING 175 178 95 95 |А 4.3 17 376 
SUN. 9.00А 90 CBS М 
TEEN WOLF 


4.9 14 428 SAT. 10.30А 30 CBS CA 


203 204 98 99 |А 5.9 20 516 


NFL FOOTBALL GAME 1-NBC A 11.3 26 988 | | THIS WEEK-DAVID BRINKLEY 194 98 |A 4.0 11 350 
1 SUN. 1.00P 193 NBC SE 2 SUN. 11.30А 60 АВС М 
2 SUN. 1.00Р 204 ШУ WK-DAVID BRINKLEY(B) 128 82 А 2.0 5 175 


1 SUN. 1.30P 60 ABC N 


NFL FOOTBALL GAME 2-NBC. 16.4 32 1433 


1 SUN. 4.26P 162 NBC SE WILDFIRE 177 199 86 97 |А 3.2 15 280 
NFL FOOTBALL POST-NBC(B) A 4.2 9 367 SAT. 8.30A 30 CBS CA 
2 SUN. 4.26P 13 NBC SC WUZ2ZLES: 198 199 98 98 |A 2.0 11 175 


SAT. B.00A 30 ABC СА 
ONE TO GROW ОМ-8:28АМ 

SAT. B.28A 2 NBC CN 
ONE TO GROW m 58AM 

SAT. .58A 2 NBC CN 


ONE TO GROW ОМ-10:28АМ 
SAT.  10.28A 2 NBC CN 


4.3 23 376 
5.0 22 437 


T.4 24 647 


ONE TO e Ht 11:28AM 5.4 18 472 
SAT 1.28A 2 NBC CN 
ONE TO GROW ON—11:58AM 181 183 93 95 A 5.8 19 507 
SAT. 11.58A 2 NBC CN 
PEE WEE'S PLAYHOUSE 203 204 98 96 |А 5.8 20 507 
SAT. 10.00А 30 CBS CL 
POUND PUPPIES: 202 202 96 96 |A 4.1 14 358 
SAT. 10.30А 30 АВС СА 
PBA FALL TOUR 145 88 ДА 3.2 9 280 
2 5АТ. 2.00Р 95 МВС 5Е 
PUPPY'S GR. ADVENTURE(B) 150 TT А 2.5 9 219 
1 SAT.  11.30A 30 CBS СА 
REAL GHOSTBUSTERS 202 203 99 99 |A 5.0 17 437 
SAT. 10.00А 30 АВС CA 
аш RICH 190 94 |А 4.1 13 358 
2 SAT. 11.30А 30 CBS СА 
ROCK М WRESTLING-1 158 85 |A 3.3 10 288 
2 SAT.  12.00N 30 CBS СА 
ROCK М WRESTLING-2. 132 69 |A 3.2 10 280 
2 SAT. 12.30Р 30 CBS CA 
SMURFS 17 205 206 99 99 |А 5.3 21 463 
SAT. 9.00A 30 NBC CA 
SMURFS II 205 206 99 99 |А 6.3 23 551 
SAT. 9.30A 30 NBC CA 
SMURFS Ш 205 206 99 99 |А 7.5 25 656 
SAT. 10.00А 30 NBC CA 


17 NEY: A= CURRENT REPORT 8 = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


к? Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. OCT.27, 1986 


10:15 10:30 10:45 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 


1 24,120 
TOTAL AUDIENCE { 12,940 4, 


27.6 
remet шз | 4 MACGYVER ——— $ е!!! NONDAY NIGHT FOOTBALL ------------ 


WASHINGTON VS Еуре 


АВС TV | ren ip у p 


7,690 
AVERAGE AUDIENCE { кдр TA oS 555 T 9.0* 8.1* 4 
(Households (000) & %) — Ur Yawa w Mis 12 * 12 * in ew 
SHARE OF AUDI 8.1 aall pol Бр e 
TTA PO 5 | 32099 
W ла. AUD. BY W HR. % 10.7 10.7 11. 
20,360 18,350 17,740 
TOTAL AUDIENCE, Í 1208 us 23.3 21.0 20.3 
E ^ (Households (000) & %) KATE 8 ALLIE MY SISTER SAM NEWHART DESIGNING WONEN e—————— CAGNEY 8 LACEY ——— — 
S TV (SUS-SD) 120 
E CB 2 17,480 15,990 13,900 
AVERAGE AUDIENCE 15,730 13,980 Ds TOES 15.9  15.8* 16.0* 
К Households (000) 4.9), Ds xa 28 26 24 24 * ear 
SHARE OF AUDIENCE % „оо Rugs (she) 15861 ешле з: 
AVG. AUD. BY М HR. % Ties 18-409 ИБО 6:0 19 
52,270 
1 TOTAL AUDIENCE { ME 
(Households (000) & 96) WORLD SERIES GAME #7 
N B C ту BOSTON vs нен нк METS y 
34,000 А > 
E 9 x x 39.3* 41.5 42.7 
(МЕДЕ prep í ae ue p oa 53 * f ESI кА T 
SHARE OF AUDIENCE % 5-3 ГЫЛТ | 290!) Gog О Е . . 
AVG. AUD. BY % HR. 96 нус нш ЕЛЕ. > 
AL AUDIF 
(Households (000) & X) “Á 125500 222810 
АВС ТУ —— iwan —— "it WONDAY NIGHT FOOTBALL 
, (8390 TE OAMI yaa) 
VERA І 
(Households (000) £X) L 13,110 18,880 
SHARE GE AUDIENCE SN 15.0  14.3* 15.8* 21.6  21.1* 23,8% 24,3% 20.8% 
W AVG. AUD. BY W HR. X 23 21 * 24 * 35 31 * 35 * 86 * 33 * 
14.6 14.0 15.2 16.4 20.1 22.0 23.4 24.3 24.5 24.1 20.3 21.2 
TOTAL AUDIENCE 19,050 18, 180 20,190 16,960 17,480 
E (Households (000) & %) { 21.8 20. 23.1 19.4 20.0 
E CBS TV КАТЕ В ALLIE ШҮ sur SAM NEWHART DESIGNING WOMEN a CAGNEY & LACEY ————. 
AVERAGE AUDIENCE 16,690 16,080 17,650 14,950 
(Households (000) & 96) ( 19.1 18.4 20.2 17 il E e * 
K SHARE OF AUDIENCE % 28 2 5 — 1552 
AVG. AUD. BY М НА. % a 28 53 at cd el 
. AUD. BY И HR. 18.2 20.0 18.7 18.1 20.0 20.4 17.3 16.8 16.5 16.6 16.6 16.3 
2 TOTAL AUDIENCE 1 15,030 14,070 21,150 
(Households (000) & 9€) 17.2 16.1 24.2 
ALF AMAZING STORIES --------------- NBC MONDAY NIGHT MOVIES. ----------- 
N BC TV (Sb) RAGE OF ANGELS: THE STORY CONTINUES,PART 2 
шн КУУ { 13,630 11,970 14,420 
olds 15.6 13.7 16.5  15.7* 16,9% 16.7% 16.5* 
SHARE ОР атре * 23 20 25 22 * 25 * 26 * 28 * 
. AUD. BY й HR. 15.6 15.6 13.8 13.6 15.3 16.2 16.8 16.9 16.6 16.7 17.2 15.9 


TV HOUSEHOLDS USING TV WK. 1 
WK. 


(See Def. 1) 


A-3 EVE. MON. NOV. 3, 1986 


2 --- o ЖЕБЕ 


А-4 


= >x m m = 


N == mm ж 


КТШ ne e O . 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. OCT.28, 1986 


SS 
TIME 7:00 718 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 | 


TOTAL AUDIENCE { 22,110 21,760 25,960 17,570 
(Households (000) & 9) 25.3 24.9 29.7 20.1 
WHO'S THE BOSS? GROWING PAINS —— MOONLIGHT NING ——————»9 ge JACK & MIKE ——— 


ABC TV т 


AVERAGE AUDIENCE { 19,230 19,670 20,890 13,550 J 
(Households (000) & 96) 22.0 22.5 23:9 (23,5% саво E 1 0225 14.5 
SHARE OF AUDIENCE % 34 34 37 36 * 38 * 27 e 26 * 
AVG. AUD. BY % HR. % 21.1 22.9 22.1 23.0 23.1 24.0 24.5 23.9 17.0 16.0 14.6 14.3 
TOTAL AUDIENCE 1 12,940 19,580 
(Households (000) & 94) 14.8 22.4 


— WIZARD — M -------------с85 TUESDAY MOVIE ----------- 


CB S TV (50) MANHUNT FOR CLAUDE DALLAS 


AVERAGE AUDIENCE { 9,530 12,590 n 
(Households (000) & %) 10.9 10,7* 11.0* 14.4  13.4* 13.4* 14.9* 15. ie 
SHARE OF AUDIENCE % 17 Шу 17 * 24 21 * 21 * 25 * 29 
AVG. AUD. BY и HR. % 10.6 10.9 11.0 11.0 1385/88 [113-333 £138 311 11325 14,437 15.3 16.1 15.4 
TOTAL AUDIENCE { 19,320 13,200 11,100 
(Households (000) & %) 22.1 15.1 18.7 


—— MAT LOCK — e «——————— CRIME STORY -----> ғ-------- 1986 ------- 


N B C TV (SD) ; ) (50) 


15,380 10,140 7,950 
а Qu) ax) Í 17.6 16.8" 18.4 11.6  12.4* 10.8% 9.1 9,3% 9,0% 
SHARE OF AUDIENCE ж 27 26 ^ 28 * ^ 18 19* доа s s 16 * 
AVG. AUD. BY % HR. % 16.4 17.2 18.6 18.3 12.7 12.1 10.9 10.7 9.7 9.0 ec 8.8 
<Housenoigs (000) & %) C E x 252590 17152; 


(508-50) WHO'S THE BOSS? MOONLIGHTING ------- 

ABC TV (0:00-8:92 8:05-0:21 (0:35-4:30 8:41-9:10 9:15-9:43) 
(5X 0-08 
17,390 18,270 


Sep? О? Х5)(503-ОР) 


0 


8,65 
(Households (000) & %) 22.1* 9,9  12.2* 


AVERAGE AUDIENCE { 
96 


8,5% 
SHARE OF AUDIENCE " 

34 * 16 19 * 14 * 
AVG. AUD. BY % НЕ. % 22.44 21.9 14.0 12.0 8.6 8.4 


9, 952 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AMPAIGN '86: 
ELECT-10.30P 


0-10 PH 


AVERAGE AUDIENCE { 7,780 
(Households (000) & %) B.9 
SHARE OF AUDIENCE % 


AVG. AUD. BY % HR. % 


(Households (000) & %) 


mock — e crm stony [ОЗОН 7867] [DECISION т. 
NBC TV (58D) (8780) ELECT-10.00P | | ELECT-10.30P 
AVERAGE AUDIENCE / 15,730 10,930 7,080 6,900 
(Households (000) & 95) 18.0  16.9* 19.0* ^ 12.5  12.5* 12.5  &.1 7.9 
SHARE OF AUDIENCE % 26 25 * 22* 18 Ее» 19* 13 14, 
AVG. AUD. BY М HR. % wA prr poo Тол fec hes ре» beo с 


For explanation of symbols, See page А. 


EVE.TUE. NOV.4, 1986 


= T - w——. 


A-6 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. 0СТ.29, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 i В :j 3 В 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE 1 14,770 These ыза 18120 
(Households (000) & %) 16.9 18. n . 
PERFECT HEAD ОҒ THE DYNASTY ғ-------- HOTEL 
A B C TV STRANGERS CLASS (sD) 
(50) 
AVERAGE AUDIENCE { 12,850 13,900 14,860 12,670 
(Households (000) & 90) 14.7 15.9 17.0 17.0* 17.0* 14.5 14.7* 14.2* 
SHARE OF AUDIENCE % 24 25 2T 2r t e TES 26 DONT Eis i 
W AVG. AUD. BY М HR. % 14.1 583 15.3 16.6 16.8 17.2 17.2 16.7 14.8 14.6 14.7 13.8 
Е TOTAL AUDIENCE { 9,440 Vie 172220 125840 
(Households (000) & 96) 10.8 š x” к 
BETTER DAYS TOGETHER WE e—— — WAGNUH, РІ. —— EQUALIZER ------ 
CBS TV STAND (sn) 
E (50) 
AVERAGE AUDIENCE { 7,430 8,130 14,160 12,590 
(Households (000) & %) 8.5 953 16.2 15825 bns 14.4 14.5* 14.4* 
K SHARE OF AUDIENCE % 14 15 25 24 * E 26 e e? * 
AVG. AUD. BY % HR. % 8.8 8.2 8.5 10.1 14.3 16.0 lg 17.0 14.3 14.6 14.5 14.2 
1 TOTAL AUDIENCE 18,270 14,770 12,670 14,950 
(Households (000) & 96) { 20.9 16.9 14.5 17.1 


*—— ——- HIGHWAY TO HEAVEN ——— GIMME A BREAK YOU AGAIN ? ——— 91. ELSEWHERE. ---- 
50 


NBC TV 


AVERAGE AUDIENCE 14,680 12,940 11,540 11,890 
е EE d 16.8 16.4% 17.2* 14.8 1з.2 136 14,1 13.17 
АНАДАН дүрр С E ‘ а ы - 12357 ЗЕ - Have - аг) 15.9 13.13. 13.2 14.3... 13.8 13.4 12.8 | 
ЫҒЫН | [| | | |o ¿L L l Eee 
PERFECT HEAD OF THE —— YP DYNASTY ——9 — ° —ə> s HOTEL ——— 
A B C TV STRANGERS CLASS (sp) 
(50) 
AVERAGE -AUDIENCE 13,720 14,510 14,600 13,110 
(Households 4000) ER) 1 By 16.6 16.7  16.7* 16.8* 15.0  15.1* 14.9* 
SHARE OF AUDIENCE % 24 25 25 25 * 25 ж 26 25 * 26 * 
W AVG. AUD. BY ⁄ HR. % 15.3 16.1 15.4 17.7 16.9 16.5 16.8 16.8 15.3 15.0 15.0 14.8 
———— — Á—À— шыш Шаа шшш “а. ГГ. Т.А. —s =н A ALAUÁGLALAAOEOOALULLIICÉL,AOOOLL,tOLALTgDDhmHáeaJ]kL AP. 
TOTAL AUDIENCE — f 13,110 18,530 15,300 
E (Households (000) & %) 15.0 21.2 17.5 
— MIKE HAMMER ———» — MAGNUM, Р.1. ----- — u ER ——— 
E CB S TV (SUS-SD) (sD) 
AVERAGE AUDIENCE f 10,310 14,860 12,320 
К (Househalds (000) & %) ТТАР |71825 12.4* 17.0 16.2* 17.9* 14.1  14.3* 14.0* 
SHARE OF AUDIENCE % 18 ie 19* 26 24 * 97 * 24 24 * 25 * 
AVG. AUD. BY 14 НЕ. % To Boss рар ао 36:5 раза pom posse ооо а Б nee | 33.7 
2 "TOTAL AUDIENCE { 19,400 15,910 13,110 16,610 
(Households (000) & 96) 22.2 18.2 15.0 19.0 
NBC TV — HIGHWAY TO HEAVEN —> GIMME A BREAK — YOU AGAIN? «ST. ELSEWHERE — 
5р 
AVERAGE AUDIENCE f 16,690 13,900 11,970 13,460 
(Households (000) & 94) 19.1 18.8% 19.3* 15.9 13.7 15.4  15.6* 15.2% 
SHARE OF AUDIENCE % 29 29 * 29 * 24 21 26 26 * 27 * 
AVG. AUD. BY и НН. % 4228 JH xo. POO f oo |450 |03 [eer ыу sos [es [д 
TV HOUSEHOLDS USING TV WK 1| 56.4 | 58.5 | 58.1 | 58.6 | 60.1] 61.0] 61.9 | 63.7 Í 63.5 | 64.2] 63.9 | 63.2 
(See Del. 1) wk. 2 | 61.0 | 61.7 | 62.0 | 63.1 | 63.8 | 65.1 | 65.5 | в6.3| 66.0] 67.0] 66.1] 65.8 


U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


EVE.WED. NOV.5, 1986 


— — | — 


` с ийан нь  — —À———————— n сосы abe Á om ТІ 


A-a Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. THU. 0017.30, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 H : Е 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE ( 9:200 103970 {9150 
(Households (000) & %) о OUR WORLD COLBYS —— ——ÁÁ 260 ——— 


ABC TV E. 


15,640 
AVERAGE AUDIENCE f NN Кы, Сек Y maa 10.6* 179 18.3* 17.5" 
(SHARE OF AUDIENCE % Š 9 * S f К пы Wa [eo [as [дуз 
SHARE 0 : 10.1 11.0 17.7 18. .3 16. 
W лус. AUD. BY V HR. % e T Bis: 4-u| 65:82. [6:3 9.3 9.6 10 т. 
"TOTAL AUDIENCE — f ГГ О ГООЛ Г 14901 О аре а CS ao SSSSI 
TOTAL AUDIENCE { 14,950 16,870 280 
E — quousehotás (000) & %) Е SIMON & SIMON ----> «——— ——— KNOTS LANDING —— ——» e- KAY O'BRIEN ---- 
PEL ONE 
CBS TV (SUS-SD) (50) 
Е 6 10,050 
AVERAGE AUDIENCE ( TES EE heye EP ы 15.4" 11.5 11.7" 11.4* 
K SHARE OF AUDIENCE % 15% 18 * он Bos BS 6 $c HIM Glos 11.3 er 
SHA 13 15.5 15.3 11.8 6 : Š 
AVG. AUD. BY Y, HR. % 11.4 12.5 14.3 14.3 15.7 15 I 
755 26,220 24,730 ; 
1 “TOTAL AUDIENCE { y 55 TES 30.0 28.3 21.0 жетер 
(Нозенкіз (000) AN) BILL COSBY SHOW — FAMILY TIES CHEERS NIGHT COURT — «— — HILL STREE —— 
V € 
NBC T 23,860 22,370 14,250 
AVERAGE ARE { poe n 27.3 25.6 16.3 17.28 15.47 
H еһоійз (000) & % М 41 5 Р 2 2 
š SHARE OF AUDIENCE X »3« 38.9 айда 92,8, #219 era 2809 s= 17; 187; asis 188. 
TOTAL AUDIENCE { 6,640 11,890 19.500 
(Households (000) & %) 7.6 13.6 22.4 
АВ C TV — OUR WORLD у UU copys — — 20/20 ————— 
AVERAGE AUDIENCE { 4,200 БЕС IS 
(Households (000) & %) 4.8 4.8% 4.9* 10.0  9.3* 10.8* 17.4 17.8* 17.0* 
SHARE OF AUDIENCE % ; ES жа we m ey теру Ж M Bot | 
W AVG. AUD. BY % HR. % 349 4.5 46 5.1 3 9.6 | 
TOTAL AUDIENCE { 14,950 16,690 13,460 | 
E (нешеһннф (000) & %) 17.1 19.1 15.4 
CBS TV e SIMON & SION — — .— rs LANDING — —  — — KAY O'BRIEN — — 
E (50) (50) 
AVERAGE AUDIENCE ( 11,620 13,720 10,490 
K (Households (000) & %) 13.3  12.5* 14.04 15.7 15.6" 15.7^ ^ 12.0  12.2* 11.8* 
SHARE OF AUDIENCE % 19 18 * 20 * 23 22 w 23 ^ 20 20 * 21 ~ 
AVG. AUD. BY У HR. Ф iss 1x19.) 142 | 990.116 64 1601155 Ш ра ra 
2 "TOTAL AUDIENCE í 35,480 32,860 28,320 24,650 18,970 
(Households (000) & %) 40.6 37.6 32.4 28.2 21.7 
NBC TV BILL COSBY SHOW FAMILY TIES CHEERS NIGHT COURT © «— — HILL STREET BLUES —— 
($0) (SD) 
AVERAGE AUDIENCE { 32,160 30,760 25,170 22,550 14,680 
(Households (000) & %) 36.8 35.2 28.8 25.8 16.8 17.5 16.1% 
SHARE OF AUDIENCE % 53 50 41 38 29 29 * 29 ж 
AVG. AUD. BY V, HR. % 35.0 35.3 35.1 29.3 28.3 26.1 25.5 180 170 


TV HOUSEHOLDS USING ТҮ WK. 1 
(See Dof. 1) 


For explanation of symbols, See page A. 


-* EVE.THU. NOV.6, 1986 Е 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. OCT.31, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 Б : 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
12,150 11,890 š 9,440 8,040 10,050 
cwousenotds (000) à) 1 13:9 13.6 10.5 9.2 1% 
WEBSTER MR. BELVEDERE SLEDGE HAMMER StDEKICKS <—— n STARNAN —— 
ABC TV ay Jig 
,400 10,490 7,600 7,170 7,950 
AVERAGE AUDIENCE { P 2 1550 a DNA $.1 8.8* 9.4* 
(Households (000) & 96) : " 4 16 15 * 17 * 
SHARE OF AUDIENCE % 215 20 14 13 
W лус AUD. BY v, HR. К : 8 
Е TOTAL AUDIENCE { 185320 tu 16340 
(Households (000) & %) —= SCARECROW &. MES. КІШ —— e DALLAS ——— 9 = FALCON CREST ——————— 
p CBS TV a ia p- 
12,591 17,920 13,630 
Mere QUE { m 13.5* 15.35 20.5 20. * 21.0* 15.6 15.7* 15.4* 
K АЕ OF AUDIENCE % 25 24 ж 26 * 33 33 * 34* 28 27% 28 * 
1 TOTAL AUDIENCE { UR Ven » x 
(Households (000) & %) - A TEAM ШАЙ! VICE M e L.A. LAW —— 
NBC TV Ha 
1 14,330 13,630 
AVERAGE AUDIENCE { Toa 12.3* 12.65 16.4 15.8% 17.04 15.6 15.9* 15.4* 
SHARE OF AUDIENCE * 21 22 * 21 * 27 26 * 28 * 28 28 * 28 * 
pup AUD. BY % HR. % 12.1 12.4 12.7 12.6 15.5 16.0 16.8 17.2 16.2 15.6 15.4 15.3 
(Нет АМ. (000) & K) 5 14,860 14,160 292825 8,220 11,100 
jouseholds area 16.2 МЕЛ. 9.4 diez Fe 
WEBSTER MR. BELVEDERE SLEDGE HAMMER SIDEKICKS —— —— 8TAR!AN ------- 
ABC TV (50) (SD) 
AVERAGE AUDIENCE 13,200 12,940 9,090 7,430 8,570 
(Households (000) & %) { 15.1 14.8 10.4 8.5 9.8  10.1* 9.5* 
SHARE OF AUDIENCE 96 25 24 17 13 17 17% 17 * 
W Аус. AUD. BY WHR. % 14.8 15.5 14.6 14.9 10.8 10.1 86 8.4 9-9» 119727 9267) 55 
TOTAL AUDIENCE { | 15,910 21,850 18,350 
Е — (Households (000) & Ж) " і 18.2 25.0 210 Е 
+—— SCARECROW & HRS. KING —э m DALLAS --- — — FALCON CREST ———— 
E CBS TV (SUS-SD) (sD) 
AVERAGE AUDIENCE { 3 ] 12,760 18,880 15,470 
K о. 3 | 14.6 13,9% CEN d 21.3^ 21092 Wie! lz re 17.6* 
24 23 25 34 34 * 31 30 * 31 * 
AVG. AUD. BY % HR. € 13.7 14.2 14.9 15.8 2079m але Балае Ж 25 17790 Ж т тИ 
a ——_————_. 
2 TOTAL AUDIENCE { 14,070 18,790 17,830 
(Households (000) & %) 16.1 21.5 20.4 
МЕС ту --------А ТЕМ -- — ШАН VICE -- е А. Law — 
(sD) 
AVERAGE AUDIENCE { 11,190 15,210 14,070 
(Households (000) & %) 12.8 12.4% 13.2" 17.4 16.5* 18.2* 16.1 16.7% 15.6* 
SHARE OF AUDIENCE % 21 21 * 22 * 28 26 * 29 * 28 28 * 28 * 
AVG. AUD. BY Ж HR. % 12.4 12.5 13.2 13.2 16.0 17.1 18.0 18.4 17.4 16.1 15.6 15.5 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 


55.8 57.6 58.2 59.4 60.8 61.5 62.0 61.5 58.0| 56.4 55.4] | 53.7 
60.1 60.4 61.1 61.4 62.5 63.2 63.5 63.6 59.8 58.4 57.0 56. 


For explanation of symbols, See page A. 


А-1! ЕМЕ. РКІ. NOV.7, 1986 


А-12 


= x mum = 


N ж m m x 


TV HOUSEHOLDS USING ТУ WK. 1 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. NOV.1, 1986 


TOTAL AUDIENCE { 8,390 6,290 ў 7,250 11,270 
6 


Households (000) & % š [lates 8.3 12.9 
: s ) LIFE WITH LUCY ELLEN BURSTYN | e— HEART OF THE CITY =» —— SPENSER: FOR НІВЕ —— 


ABC TV ЭН (Sb) 


AVERAGE AUDIENCE 6,990 5,590 ` 4,720 8,830 

(Households (000) & 96) ( 8.0 6.4 Е 5.4 4.6* Bolt: 10.1 Elo Ep 
SHARE OF AUDIENCE % 14 11 9 ВЕ 11 19 17 
TOTAL AUDIENCE 1 13,810 17,130 

(Households (200) & 96) 15:8 5 19.6 


— DOWNTOWN ------- ғ--------------- CBS SATURDAY MOVIE. ----------- 


CB S TV (50) VENGEANCE: THE STORY OF TONY CIMO 


AUDIENCE 10,310 10,310 
{ион (000) & %) { 11.8 11.4* 12.2* 11.8 10.9* T1555 12-5* ды 
SHARE OF AUDIENCE % 21 20 * ка ы 21 19 * 20 * 22 23 
AVG. AUD. BY v, HR. 1 11.1 11.6 11.5 12.7 12.3 12.2 12.0 
15,910 17,310 24,040 19,230 16,520 
а арас at 18.2 19.8 27.5 22.0 18.9 
FACTS OF LIFE 227 GOLDEN GIRLS AMEN -------- HUNTER —————» 
NBC TV Ua 
13,810 15,820 21,850 17,220 12,850 
AVERAGE AUDIENCE Т 2l Hs MEE P ТАЗ EIE 14.3* 
(Households (000) & 96) 28 32 43 34 27 27 * ге" 
НАВЕ OF UE 5 x 15.0 16.7 17.3 18.9 24.7 25.3 20.1 19.3 1523 14.9 14.5 14.2 
TOTAL AUDIENCE 7360” 
(Households (000) & 96) 1 57039 54382 2239 297998 
LIFE WITH LUCY — ELLEN BURSTYN = e-———— HEART OF THE CITY ------ «——— SPENSER: FOR HIRE —— 
ABC TV эй 2 
(50) 
ue чш { = | - 6,990 - 5,420 5,330 7,870 
SHARE OF AUDIENCE % ` BEDS d 6.2 6.1 593% 6.9* 9.0 B.5* 9.6* 
AVG. AUD. BY 1⁄4 НЕ. % 12 19 11 102] Жасы uv d ко 18 * 
j Д L V NS IB 6.4 6.0 5.1 5.4 Бп bsp. 15 ВИЗ T5) 9.3 9.9 
TOTAL AUDIENCE 1 13,900 16,170 
(Households (000) & 96) 15.9 18.5 
WIZARD SPECIAL e CBS SATURDAY MOVIE ------- 
C B S ТУ 50 LASSI TER 
(80) 
AVERAGE AUDIENCE { 9,880 8,390 
(Households (000) & %) 11.3  10.9* 11.7* 9.6 9.1* 9,4% 9.9% 9.8* 
SHARE OF AUDIENCE % 19 19 * 20 * 17 15 * 16 * 18 * 18 * 
AVG. AUD. BY 4 HR. X Шыр pulse TW) = bots 9.6 8.6 9.6 9.1 9.8 10.1 10.0 9.5 
TOTAL AUDIENCE. { 17,830 19,840 26,390 21,060 18,090 
(Households (000) & %) 20.4 22.7 30.2 24.1 20.7 
FACTS OF LIFE 227 GOLDEN GIRLS ANEN — — — HUNTER — — —. 
NB C TV (50) (50) 
AVERAGE AUDIENCE í , we 15,910 17,830 23,950 18,970 14,330 
(Households (000) & %) 18.2 20.4 27.4 PN r 16.4 16.5* 16.4* 
SHARE OF AUDIENCE % 31 35 46 37 30 30 * 31 * 
AVG. AUD. BY МОНЕ. % "шу? Por plese 26.9 27.9 21.7 16.4 16.5 16.4 16.3 


(See Def. 1) WK. 2 


9,5. TV Households; 


87,400,000 For explanation of symbols, See page A. 


A-13 EVE.SAT. N0V.8. 1986 


кин Nielsen NATIONAL TV AUDIENCE SU 2 


TOTAL AUDIENCE { 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY М HR. % 
TOTAL AUDIENCE í 
Е (Households (000) & %) 
AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY у HR. X 
1 TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 
TOTAL AUDIENCE { 
(Households (000) & %) 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '4 HR. * 


TOTAL AUDIENCE { 
(Households (000) & 96) 


NBC TV 


mx mm x 


AVERAGE AUDIENCE 1 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и HR. % 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 


А-15 


ABC. WEEKEND 
REPORT-SAT. 


1,920 

2.2 
ABC WEEKEND 
REPORT-SAT. 


10,580 


— SATURDAY NIGHT — 


(SUSTAINING 12140-12004) 
5,510 
6.3 7.8* 5.85 
19 21 * 18 * 
6.9 


For explanation of symbols, See page А. 


NOV.8, 1986 
— € 


xm Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 


24,300 
16.9 f 27.8 


TOTAL AUDIENCE { 14,770 
(Households (000) & 9$) 


ABC TV 


AVERAGE AUDIENCE { 10,310 ' :. 13,370 


e—— DISNEY SUNDAY MOVIE —— 
ASK MAX 


EVE.SUN. NOV.2, 1986 


9:45 10:00 10:15 10:30 10:45 


(Households (000) & %) 11.8 11.0% 12.6* 15.3  13.2*  13.5* 16.2* 16.9* 17.2" 14.8* 
SHARE OF AUDIENCE % 18 17" 12 18% 23 19 * 19 * 24 * 26 * 28 * 25 * 
W AVG AUD. Вуна % — 10. : š i 
E (ШАН АНЫН. ( 28,930 28,320 24,470 
(Households (000) ) 33.1 32.4 . 28.0 
E C BS TV ES «3366 IO SS PRO (SSD) 
AVERAGE AUDIENCE { 22,720 —— ) | | 24,210 15,910 = 
K (Households (000) & %) 26.0 26.1% 25.9% 27.7 27.1% 28.3* 18.2 18.7% 17.8* 18.1* 18.3* 
SHARE OF AUDIENCE % — 40 41% 39% 40 40 * 41* 29 28 * 27 * 29 * 32 * 
AVG. AUD. BY VK НЕ. % 24.3 27.0 26.2 25.5 26.4 27.9 28.7 27.9 19.1 18.2 17.8 17.9 18.1 18,5 17.9 
1 TOTAL AUDIENCE ( 17,740 Pc 15,990 21,590 
(Households (000) & %) . 15. 8.3 5 
— OUR HOUSE —— EASY STREET VALERIE — — — NBC SUNDAY NIGHT MOVIE 
N BC TV (7:10-8: JOPM)(OP)( -ОР) сео от оо ПАСЕ OF Cue Nr LEM Se Hes ‚РААТ 1 
AVERAGE AUDIENCE 11,620 11,450 12,670 13,900 
(Households (000) & %) í 13.3 11.6* 13.74 13.1 14.5 15.9 15.7" 15.3* 16.0* 16.7* 
SHARE OF AUDIENCE % 20 18 * 21* 19 21 25 23 = 23 * 26 * 29 * 
AVG. AUD. BY М HR. % 11.6 11.6 13.1 14.4 13.2 12.9 12.9 13.6 15.9 15.6 15.5 15.0 15.8 16.2 16.4 16.9 
«Households (000) & %) t 2959 213570 
25.5 Se 
DISNEY SDAN. e ч БРЕТТ ———————— АВС SUNDAY NIGHT MOVIE ——— 
AB C TV d DISNE SPLASH 
BIRTHDAY, CELEBRATIONS (SD) 
MESE AUDIENCE (шш мв 
(Households (000) & %) 14.3  13.3* 15.0* 14.8* 13.9* 16.8  18.3* 17.4* 17.2* 16.5* 
SHARE OF AUDIENCE % "55 21 * 23 * 22 * 20* 26 24 * 26 * 27 * 27% 
М лели. BYW HR. % о кь» ш» fan Das а” apos | xvn] aeo | 2m 
E TOTAL AUDIENCE ( 27,710 28,750 21,330 
(Households (000) & %) 31.7 32.9 24.4 
— 60 MINUTES <—— HURDER, SHE WROTE —— ts злому ішуі: 
CBS TV (7?:12-8:12PH)(0P)(-0P) (8:12-9:12PM)(OP)(-OP) MONTE CARLO 
E (9:12111712BM COP (8D) 
AVERAGE AUDIENCE ( 18,970 22,020 12,760 
K (Households (000) & %) 21.7  18.1* 22.2% 25.2  24.2* 25.6% 14.6  16.4* 15.4* 14.0* 13.8* 
SHARE OF AUDIENCE % 33 29 * 34 * 37 36 * q oa 24 * 23 * 22 * 22 * 
AVG. AUD. BY V; HR. % 17.5 18.2 21.9 22.6 24.0 24.2 25.2 26.0 17.4 16.2 15.7 151 14.4 13.7 13.6 13.9 
2 TOTAL AUDIENCE { 18,270 14,860 18,000 28,060 
(Households (000) & 96) 20.9 17.0 20.6 32.1 
OUR HOUSE — EASY STREET VALERIE ------------КІС SUNDAY NIGHT NOVIE ---------- 


NBC TV om 


AVERAGE AUDIENCE { 13,020 12,760 15,120 
(Households (000) & 96) 14.9  13.8* zx 1651* 14.6 17.3 
SHARE OF AUDIENCE % 23 Ск 1 24 * 21 25 


AVG. AUD. BY и HR. % 13.2 14.3 15.6. 16.6 14.2 15.0 15.5 190 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 


PEARY MASON: THE CASE OF THE SHOOTING STAR 


20,630 
23.6  21.8* 29 5^ 24,9% 24.3* 
37 32 * 36 * 6k) 42 * 


20.6 23.0 23.3 23.9 24.7) 25.19" 25,0) 02325 


For explanation of symbols, See page A. 


EVE.SUN. NOV.9, 1986 


— 


kn Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. SUN. NOV. н 1986 
TOTAL AUDIENCE f 2,800 
(Households (000) & %) 3.2 


Hm ДЕРКЕН, 


ABC TV ES 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


A | 


= x= m m ж 


— [ss 


а) ` G. MICHAELS 


N BC TV (50) SPORT MACHINE 
(11:40-11:55РМ) 
(SUSTAINING 11:85-12:10AM) 
AVERAGE AUDIENCE í 1,490 i , 
(Households (000) & %) : i Т 3 f š i f. - É de cmm a 
SHARE OF AUDIENCE % 
AVG. AUD. BY м HR. % 


Min шаа LS d LT ERR ша |ы) а —— — db шышы 2. 


TOTAL AUDIENCE 1 1,840 
(Households (000) & %) 


2.1 
ABC WEEKEND 


A B C TM REPORT-SUN. 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


--|жж-- 


юю х m m x 


2 { ж-е 


Nu tanh =. ы" 
1.8 


-4- G, MICHAELS - 
NBC TV meum 


сетан 11:45-19:00A4) 


AVERAGE AUDIENCE { ‚660 ч y E 
(Households (000) & 96) 1.9 

SHARE OF AUDIENCE % 6 

AVG. AUD. BY и HR. 96 1.9 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 
CT)NBC SUNDAY NIGHT MOVIE,RAGE OF ANGELS: THE STORY CONTINUES,PART 1,NBC,(9:10-11:05PM) в у р 


A-19 EVE.SUN. NOV.9, 1986 


ы Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. OCT.27-31, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE 1 93210 580 
Households (000) & %) о . 
ран | 6000 MORNING, AMERICA-730 => ө--- GOOD NORNING, AMERICA-830 =» 


= 
A B C TV (CO-OP) (PARTICIPATING) (co-0P) (PARTICIPATING) 
AVERAGE AUDIENCE { 4,200 4,020 
(Households (000) & %) 4.8 4.6 
SHARE OF AUDIENCE % 21 20 Me 
W AVG AUD. BY V HR- % 4.6 4.9 a Wat m 
TOTAL AUDIENCE | ( 3,230 5:880 os '4.4 
Ë Households (000) & %) А-Г 5 CBS MORNING $25,000 PYRAMID NEW CARD SHARKS 
CBS TV i 
F 3,410 3,320 
AVERAGE AUDIENCE ( 2,530 2,190 3.9 3.8 
K "SHARE OF AUDIENCE Ж ia H 1? 1? 
: 4 4.1 3.7 3.9 
AVG. AUD. BY % HR. % 2.9 2.9 2.5 2.5 337] 
рурат ot asc ee 
1 TOTAL AUDIENCE { 6210 eae us 4 ge 
(Households (000) & %) e min TODAY SHOW-8.30AN > FAMILY TIES N-F eee 
N BC TV (CO-OP) (PARTICIPATING) (С0-0Р) (PARTICIPATING?) 
2,880 3,410 
AVERAGE AUDIENCE f 5,160 ieee 3.3 3.9 
SHARE OF AUDIENCE X ay 23 HP еі іе 
AVG. AUD. BY V HR. % 6.1 5.7 5.1 5.2 A A z 
osa Ue E y + 52% pota 
ABC TV те T Lao or DS йем ПЕРА T 
AVERAGE AUDIENCE 
(Households (000) & %) Ñ 4,110 1.920 
SHARE OF AUDIENCE % 21 20 
W Аус. AUD. BY V HR. % 457 4.7 Au leu 
E dd кин 3 { 3,410 3,410 4, = 4,460 
louseholds 3.9 3.9 5.1 
CBS BORNING CBS MORNING $25, aa PYRAMID NEW CARD SHARKS 
E CBS TV NEWS 1 NEWS 2 
AVERAGE AUDIENCE ( 2,620 | 2.710 3,850 3,760 
K (Households (00) & %) 3.0 3714) n . 4.4 4.3 
SHARE OF AUDIENCE % 15 13 18 18 
AVG. AUD. BY % HR. % 3.1 3.0 3.0 3.1 4.2 4.6 4.2 4.5 
2 MY M { 51940 24420 3,410 4,110 
louseholds 6. 3.9 4.7 
+———— TODAY SHOW-7.30AM ———» «—— — TODAY Sw M —— FAMILY TIES M-F SALE OF THE 
N B C TV (CO-OP) (PARTICIPATING) (C0-0P) €PARTICIPATING) CENTURY 
AVERAGE AUDIENCE ( 4,890 4,540 2,800 3,580 
(Households (000) & %) 5.6: 5.2 3.2 4.1 
SHARE OF AUDIENCE % 28, 22 s i 
AVG. AUD. BY и HR. % 5.3 5.0 


TV HOUSEHOLOS USING TV WK. 1 
(See Def. 1) WK 2 


U.S. TV Households; 87,400,000 For explanation of symbols, See page A. 


A-21 DAY MON.-FRI. NOV.3-7, 1986 


19.3 |20.8 


AE Nielsen ATONAL TV AUDIENCE ESTIMATES LM MON .—FRI . 001. 27-31, 1986 


TOTAL AUDIENCE { 2,360 pun 2, Ue 33200 с ee 
&% Doll Ў ; 
i cabo dta FAME, FORTUNE DOUBLE TALK Rn $ HOPE LOVING e— ALL NY CHILDREN ——— 35 -———— ONE LIFE TO LIVE — 
ABC TV AND "РОМАНСЕ (50 
AVERAGE AUDIENCE Г 1,920 1,490 2,360 2,970 Ына „зе [628 ірі. 7.1% 
(Households (000) & 96) 2.2 ИГЕ Вай 3.4 1i a £ A e 25 s c 26 ^ 
SHARE OF AUDIENCE % 10 ek 11 ‚13° 50; ӨЛӨ ТЕЗІ со! = 
W AVG AUD. BY W HR. X — 2.3 21 1.6 1.7 25 2.8 232 36 6,5 7.2 7.4 5 E ap a 
TOTAL AUDIENCE { 5592000 quU = E кєр р : Rete 
holds (000) & 6. .2 . 
аталы Pcr 15 PRICE IS -— їон AND THE RESTLESS ——» ——— MAS THE WORLD TURNS ----- CAPITOL 
RIGHT 1 RIGHT 2 
p CBS TV "m 
AVERAGE AUDIENCE { 5,070 6,030 | 6,9900 — — m ле же = 4,280 
K (Households (000) & %) 5.8 6.9 ‹ 8.0 7.8% р AG 25 ^ 18 
SHARE OF AUDIENCE % 27 31: 31 31 Ad Го!” 6.8 | 449 | ав 
AVG. AUD. BY у HR. % 5.6 G LOS TEES 27.2 MTHB 7.8 cem БВ 188 reg : 2 1 
т 5,770 
1 TOTAL AUDIENCE ( _ 42% 8.230 51225 [ы е 
nr aor E WHEEL OF SCRABBLE SUPER PASSWORD — SEARCH FOR === DAYS OF OUR LIVES ---- «——— ANOTHER WORLD —— 
NBC TV FORTUNE i TOMORROW (50) 
4,370 
AVERAGE AUDIENCE { 5,240 4,020 aA 2.0210 Не 6.5* 7.1* 5.0 5.ох 5.0% 
(Households (000) & %) 6.0 ЗВ 23 à. 23 23 * 24 * 18 ie = 18 ^ 
Е ОҒ AUDIENCE % 35 ы гаць |5 Аы жау. асам Балаша eke) (esate аты Sele т-а uec [EX 5.0 sd 5.0 
кы ӘЙ... ee kaa 27560 ae uae rare 
FANE, FORTUNE cun TALK RYAN'S HOPE "ішуіне — ALL MY CHILDREN ——.. n — ONE L TI ———— 
ABC TV AND 'ROMANCE IFE TO LIVE 
AVERAGE AUDIENCE Í 2,109 1,400 2,450 3,150 6,290 6,470 
(Households (000) & %) AE D © a Bs 
, 1:6 2.8 3.6 7.2 6. Get? 7.4 7.4 T.4* 
SHARE OF AUDIENCE % x * * * 
AVG. AUD. BY НА. % 10 T 11 14 24 23 25 25 25 22226 
W Шық S OASAN. 2:5 2.3 1.6 Пай 27 2.9 3.5 3.6 6.4 7.2 T.T 7.7 
TOTAL AUDIENCE ( 6,560 © 78,044 7232 9,090 7,430 4,890 
Ë (Households (000) & %) 7.5 9.2 10.4 8.5 5.6 
PRICE 15 PRICE 15 e—— YOUNG AND THE RESTLESS ---» «— AS THE WORLD TURNS ———» CAPITOL 
CBS TV RIGHT 1 RIGHT 2 е" 
Е ‹50) 
AVERAGE AUDIENCE 1 5,510 6,990 6,820 5,030 4,460 . 
K Households (000) 8 %) 6.3 8.0 7.8 T.6* 8.0* 6.9  6.9* 7.0» FS 3v 
SHARE OF AUDIENCE % 27 33 30 29 * 30* 23 23 * J 24 * 18 
AVG. AUD. BY 9% HR. % 6.0 6.6 7.8 8.2 (25 (su 7.9 8.0 6.9 6.9 7.1 6.9 ИЧЕ 51 
2 TOTAL AUDIENCE { 6,380 5,070 3,580 2,710 7,520 5,940 
(Households (000) & %) 7.3 5.8 4.1 3.1 8.6 6.8 
WHEEL ОР SCRABBLE SUPER PASSWORD — SEARCH FOR — «———— DAYS OF OUR LIVES — — e—— — — ANOTHER WORLD —— ———« 
N BC TV FORTUNE TOMORROW (SD) 
AVERAGE AUDIENCE { 5,420 4,370 3,060 2,270 5,940 4,540 
(Households (000) & 36) 6.2 5.0 3.5 2.6 6.8 6.6% 7.0” 5.2 5.1* 5,3% 
SHARE OF AUDIENCE % 26 zo a w. *. en * 2s * w, 1 * 18 * 


AVG. AUD. BY % HR. % 6.1 


5.4 5.3 

22.5 |22.9 26.7 | 27.0 | 27.4 27.8 8.6 | 28.8 27.9] 28.2] 27.3 7.8 

(See Def. 1) WK, 2 24.0 [24.1 27.0 | 27.0 | 27.4 28.5 29.5 | 29.8 29.4| 29.6] 29.1 9.6 
9.8. ТУ Households: 87,400,000 For explanation of symbols, See page А. 


A-23 DAY MON.—FRI. NOV.3-7, 1986 


TV HOUSEHOLDS USING TV WK. 1 


Е 


я Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. OCT.27-31, 1986 


3:00 315 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 


TOTAL AUDIENCE { 8,480 50270 
(Households (000) & %) 9.7 d 
C TV —— GENERAL HOSPITAL —— (5) (ОР) жс th dd 
AVERAGE AUDIENCE f 8,560 95520 
(Households (000) & %) OS TRE 7.6* ES 
SHARE OF AUDIENCE % 26 26 * 26 * Tod a 
W As ap. ayu HR. € 72 r4 76 16 с с 
TOTAL AUDIENCE f 6,900 E 
Е (Households (000) & %) 7.9 viu Ж: | Dis RE 8 
— — 2À- — д 
E C B S TV (50)( 505-50) RATHER 
AVERAGE AUDIENCE f 5,330 зе 
K — (Households (000) 8 %) 6.1 5. 6.2* 2 
SHARE OF AUDIENCE % 21 21 * 21 * ee |e. 
AVG. AUD. BY V HR. % 5.9 |620 6.2 |622 a : 
1 TOTAL AUDIENCE { 4010 B 
gucci — SANTA BARBARA —— — (s) (op) — NBC NIGHTLY -NEWS 
AVERAGE AUDIENCE { 3,410 » 194 
(Households (000) & 96) 2525 егіз ааа m а 
A ABS OE AUDIENCE x <. Mg v eld sits а-мизвемыз „ймы =й йыбө зерл. UQ usaha Eid, адаса БЫН lun! уызы А a, 
TOTAL AUDIENCE { 11,100 4 
(Households (000) 8 %) = diga 
AB C TV — GENERAL HOSPITAL —— ABC DORT MENS 
AVERAGE AUDIENCE 
(Households (000) & %) 1 5 RM ies pias iy 
SHARE OF AUDIENCE % 26 26 * 26 * 19 
W AVG AUD. BY WHR. x — 75, Ro ae 8.2 10.6 11.1 
E „ТОТА. AUDIENCE { 7,170 S : = , , 12,240 
(Households (000) & 9€) 8.2 j р 14.0 
— ——— GUIDING LIGHT —— CBS EVENING NEWS- 
E CBS TV cent aus sp, RATHER 
AVERAGE AUDIENCE { 5,680 #2 | ; 10,400 
K (Households (000) & 96) 6.5 6.4* 6.7* м › 11.9 
SHARE OF AUDIENCE % 21 22 * 22 * 21 
AVG. AUD. BY W HR. % 5.2 FERS qw. 157 ТО mes 
2 T AUDIENCE ( 4,810 12,590 
(Households (000) & %) 5.5 14.4 
М BC TV — SANTA BARBARA —————. NBC NIGHTLY NEWS 
AVERAGE AUDIENCE { 3,580 11,100 
(Households (000) & %) 4.1 4.0* 4,3* 12 Т 
SHARE OF AUDIENCE % 13 13 * w Ы 22 
AVG. AUD. BY % HR. € 4.1 3. 


TV HOUSEHOLDS USING ТҮ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households; 87,400,000 


27.9 30.0 |31.1 4.1 
29.8 31.5 32.3 5.1 


For explanation of symbols, See page A. 


A-25 DAY MON -FRI NOV 2.7 1096 


и Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. NOV.1, 


7:00 7:15 7:30 7:45 8:00 8:15 


1986 


8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 1,840 3,410 4,980 5,330 5,770 4;110 
(Households (000) & %) 2.1 3.9 5.7 6.1 6.6 4.7 
WUZZLES CARE BEAR FLINTSTONE FLINTSTONE REAL POUND PUPPIES 
ABC TV FAMILY IDS 2 GHOSTBUSTERS 
AVERAGE AUDIENCE ( 1,310 2,880 4,280 4,720 4,630 3,410 
(Households (000) & р 1.5 3.3 4.9 5.4 5.3 3.9 
SHA A CE % 9 16 21 20 18 13 
W лус. AUD. BY М HR. % 1.3 12 7; 2.9 3.6 4.6 5.1 5.4 5.4 5.4 5.2 4.2 3.7 
ee 
E gO AUDIENCE { 3,230 2,880 5,330 5,590 6,290 
(Households (000) & %) 3 3.3 6.1 6.4 22 
BERENSTAIN WILDFIRE e MUPPET BABIES ——— PEE WEE'S TEEN WOLF 
C B S TV BEARS (65-50) PLAYHOUSE 
E (SUS-SD) 
AVERAGE AUDIENCE { 2,450 2,450 3,580 4,810 5,160 
К (Households (000) & Xy. 2 2.8 2.8 4.1 22 K 4,5% 5.5 5.9 
16 14 17 16 * 17 * 19 20 
AVG. AUD. BY у НВ. % 2.6 3.0 2.7 2.9 3.4 3.8 4.2 4.9 5.3 5.6 5.9 5.9 
a a rr rar 
1 TOTAL AUDIENCE { uri ee 5,330 zee 8,220 s 
(Households (000) & %) 6.1 ? 9.4 ЕТ! 
KISSYFUR QUMMI BEARS SMURFS | SMURFS 11 SMURFS 111 ALVIN AND THE 
N B C TV (50) (50) (50) ` CHIPMUNKS 
AVERAGE AUDIENCE ( 3,230 3,850 4,460 5,330 6,470 6,030 
(SHARE OF AUDIENCE ы! zi 2i. 22 Lew HM 
AVG. AUD. BY % HR. z кйсй 3.5,... 3.9, TM TM 4.9.5.3 [x 6:9: Said |i pa Be e€.5 | 0.9 
TOTAL AUDIENCE, { мені ра ре) ТОИ ИЛЕ ON NND ТЕЕ ANC MN E INL lug 
= res | cR Cc LLL tuqi uu ak 7 0 S 
ABC TV 
AVERAGE AUDIENCE { 2.100 3,150 4,200 4,540 4,110 3,760 
(SHARE OF AUDIENCE % 24 342 i m ылдар pe 
13 16 19 18 6 
ұу Аус. AUD. BY М HR. % E es ] 99 ^q 9-7 Ав 4g | 8:6. Ба 4.8 46/21) 445 
a a . — —— . — . —— — — — — —  .— . — — — —. 
E TOTAL AUDIENCE í ор © re 6, B 3 SHEER 
(Households (000) & 96) E ` : Й 
BERENSTAIN WILDFIRE — MUPPET BABIES —— PEE WEE'S TEEN WOLF 
C B S TV BEARS (505-50) PLAYHOUSE 
E (SUS-SD) E 
AVERAGE AUDIENCE { 3,080. Id Que] Exe 4,720 ‚ 5,240 5,070 
КЕ "ЖаШ, soo ошо ою mw 
AVG. AUD. BY у HR. % 3.22 3.8 3.6 3.7 4.4 5.4 5.6 8.0 6.1 6.0 5.6 5.9 
2 TOTAL AUDIENCE { 3,930 ? 5,770 қ 5,070 6,990 7,870 6,820 
(Households (000) 8 36) 4.5 8.6 6.6 8.0 9.0 7.8 
KISSYFUR GUNNI BEARS ; SMURFS | SMURFS 11 SMURFS HII ALVIN AND THE 
N BC TV | 7, £50) (50) (5р) CHIPMUNKS 
he ) \ 
AVERAGE AUDIENCE { ^ ; . 3,32) 4 4,630 4,726. ; 5,680 6,640 5,860 
ETT as B us mW o P 
SHARE OF r 21... a 
AVG. AUD. BY V HR. % 3.I 4.1 4.8 5.8 Sog 5.5 6.4 6.6 7.6 7.6 6.7 


TV HOUSEHOLDS USING ТУ МК. 1 
(See Def. 1) WK. 2 


US. TV Households: 87,400,000 For explanation of symbols, See page A 


A-27 DAY SAT. NOV.8, 1986 


TOTAL AUDIENCE { 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. NOV.1, 1986 
11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 2 d : d : 2:15 2:30 2:45 

4,980 4,110 3,580 7 3,230 2,450 

5.7 4.7 4.1 357: 22.8 

BUGS BUNNY & — ALL NEW EWOKS ABC WEEKEND LITTLES -AMERICAN 

TWEETY SHOW SPECIAL | i BANDSTAND 

Burt 

3,930 3,320 2,880 2,620 ` 1,570 

4.5 3.8 „3 3.0. 1.8 

15 13 11 10 6 
4 : ег 


AVG. AUD. BY V, HR. % 


TOTAL AUDIENCE 1 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '4 НЕ. % 


TOTAL AUDIENCE 1 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Housanolda (000) & 96) 
RUARE ЗОР AUDIENCE 2 


= x= m m z 


TOTAL AUDIENCE : d 
(Households (000) & *) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE 0F AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE 0F AUDIENCE % 
AVG. AUD. BY МНЕ. X 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


ә ж m m x 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 


TV HOUSEHOLDS USING ТҮ WK. 1 
eo D к. 2 


Housohol lds: aA 


452% COLLE GE Р (O TBALL GAME,NORTH CAROLINA VS CLEMSON & STANFORD VS UCLA,CBS,(2:33-6;00PM) 


A-29 


4,020 2,710 15,380 
4.6 ЗТ 17.6 
GALAXY HIGH PUPPY'S GR. —————————7. 085 COLLEGE FOOTBALL GAME ——— NR —— 
SCHOOL(B) ADVENTURE(B) FLORIDA ST, VS MIAMI 
(SD) (12:03-3:39РМ)(50) 
3.500 2,190 5,590 
4.0 25 6.4 4.5* 5.9" 6.4* 
13 9 20 15 * 19 * 20 * 
4.0 4.1 2.5 2.4 3.9 4.9 517 6.1 6.3 6.6 7.0 
6,120 5,770 4,110 2,270 
7.0 6.6 4.7 2.6 
FOOFUR IT'S PUNKY LAZER TAG KIDD VIDEO 
(Sb) BREWSTER ACADEMY 
(SD) 
5,590 5,160 3,500 2,100 
6.4 5,9 4.0 2.4 
(Шаш қақты Өш көле. ш рш МЕРЕ кеш ы «алым E иш 
5.7700 | 5.160 š 4.780 `` 3,560 2.970 й 
6.6 5. 5.4 4-1 3.4 
BUGS BUNNY & ALL NEW EWOKS ABC WEEKEND LITTLES AMERICAN 
TWEETY SHOW SPECIALS BANDSTAND 
IE MOUSE AND THE 
THoroncveLe Pr 
4,810 4,200 4,020 2,970 2,270 
Bs 4.8 4.6 3.4 2.6 
18 16 15 10 8 
4.3 .9 3.2 3-5 2.6 2.5 
4,980 4,200 3,500 3,580 15,210 
5.7 4.8 4.0 4.1 17.4 
GALAXY HIGH RICHIE RICH ROCK N ROCK N (1) 
SCHOOL (50) WRESTLING-1 WRESTLING-2 (50) 
(80) 
4,280 3,580 2,880 2,800 4,630 
4.9 4.1 3-3 3.2 523 4.1* 
16 13 10 10 14 Le 
4.8 4.9 4.2 4.0 3.4 3.3 ЈА 3:3 3.6 4.4 
5,590 5,330 4,540 2,800 5,860 
6.4 6.1 5.2 3.2 6.7 
FOOFUR IT'S. PUNKY LAZER TAG KIDD VIDEO — r РВА FALL TOUR 
(8D) BREWSTER ACADEMY (2:00-3:35PM) 
(50) 
4,890 4,630 3,760 2,270 2,800 
5.6 5.3 4.3 2.6 3.2 3.0* 2.9* 
19 17 1 в Был э = 9* 
.6 5.3 


29.1 


5.5 553 
TWAA 
30 30. 


4.2 4.3 2.T 2.6 2.9 3.0 
30.0 | 31.0 | 31.5 | 31.9 31.5 31.4 | 32.0 
30.8 | 32.7 | 33.2 | 33.2 33.1 33.7] 33.7 


For explanation of symbols, See page А. 


DAY SAT. NOV.8, 1986 


- » 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. NOV.1, 1986 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


A AUDIENCE { 2,270 17,830 7,080 
(Households (000) & 96) 2.6 20.4 : 8.1 
(1) CFA COLLEGE FOOTBALL GAME —— YA COLLEGE 
ABC TV Е ЖЫТ н ЫЫ 
(3:27-8143PMD(0P N OP) - Oe Оен; 
AVERAGE AUDIENCE 1 1,840, 5,510 6,640 
(Households (000) & 96) 2.1 6.3 4,2% 6:28 6.9* OBS 8,6% T.4* 7.6 
W SHARE OF AUDIENCE % 6 16 12 * 17 è 19 * 174“ ШЕ ы 16 * 15 
AVG. AUD. BY % HR. % 2.2 2.3 3.4 SE 6.1 6.4 6.8 6.9 re!) 6.6 6.5 6.7 7.2 7.6 7.4 NATE 
TOTAL AUDIENCE { 11,710 9,350 
E (Households (000) & %) 13.4 ИЖ; 
C B S TV (COP) L. A. LAKERS VS HOUSTON SCHIEFFER 
E (3:59 6:0 TPHXCOP 
AVERAGE AUDIENCE { 4,720 7,250 
K (Households (000) & 96) té ots 5.4 Dus 4.7* 4.8* be 79 6,23 (d ls 8.3 
SHARE OF AUDIENCE 96 22 *^ 14 14 * dej 18 Парла 14 * JN 16 Ж 16 
AVG. AUD. BY У HR. % 146) 8.1 553 4.9 4.9 4.5 4.9 4.7 5.2 5.8 6.1 6.4 pepe Ы 8.4 - 8.2 
— — M a O шшш шш сш шш шшш иш ш ен. шшш шша ————————sF-O'u——., 
1 TOTAL AUDIENCE 1 12,500 
(Households (000) & 96) 
NBC NIGHTLY NEWS- 
NBC TV E 
AVERAGE AUDIENCE 
озеро cap ae. { зы іі ііі БА s ne s 
CTA TY AUDIENCE 95 эва йде! гаа (8,5 Яо 2228... 2428-1459 Шона ш dos абы шахі 2 
MIQTAL AUDIENCE... С — ESI AGO 
(Households 
TE pine pl rd In ЖЧТТ nu kna ТТТ? CFA COLLEGE 
AB C TV enun OF CINCINNAFI VS AUBURN POST 
AVERAGE AUDIENCE MULTI-SEGMENT TELECAST ОРУС COP) (ОР) 
5,940 
(Households (000) & 30) { 2/0 6210 6.2” 7.8% 8.0% 8.2* T.1* 6.8 | 
SHARE OF AUDIENCE % 8 18 17 * 21 * 21 * 20 * 16 * 13 | 
W AVG. AUD. BY ⁄ HR. % 27 c bee hue ruo pa Гос Бева T ra 
E TOTAL AUDIENCE — f i i £ tii m x d - 
(Households (000) & %) 4 š 2%) 
C B S TV NORTH CAROLINA VS CLEMSON SCHIEFFER 
E STANFORD VS UCLA 
(9:33-8:00РМ) 
AVERAGE AUDIENCE a I 6,820 
(Households (000) & %) { 4.6* 520 4.9* 5-2% Р 6.0* 6.9* TaB 
K SHARE OF AUDIENCE % 13 * i 14 * ык 14 * 15,5 TON 15 
AVG. AUD. BY М НЕ. % 4.8 4.5 4.B 52 5-3, 4.6 5.0 5.4 5.9 6.2 6.8 6.9 7.6 8.0 
2 TOTAL AUDIENCE { 12,500 
(Households (000) & 96) 14.3 
PBA FALL TOUR NBC NIGHTLY NEWS- 
N B C TV (2:00-3:95РМ) ЗАТ. 
AVERAGE AUDIENCE { 10,660 
(Households (000) & 96) 9.1” 12.2 
SHARE OF AUDIENCE % ne * 23 
AVG. AUD. BY М HR. % 3.4 12.0 


TV HOUSEHOLDS USING TV WK. 1 
ee Def. WK. 2 


U.S. TV Households: 87 400,00 For explanation ol symbols, See page A. 
CFA COLLEGE FOOTBALL -РАЕ „АВС, (3:00-3:22РМ) (2)CFA COLLEGE FOOTBALL-PRE ,ABC, ( 3:00-3:17PM) P , dis 
A-31(3)CBS COLLEGE FOOTBALL GAME,FLORIDA ST. VS МІАМІ,СВ5,(12:03-3: 39PM) DAY SAT. М0У.8, 1986 


шы Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. NOV.2, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE ( 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY М HR. % 
TOTAL AUDIENCE 1 6,730 2,620 
E (Households (000) & %) ni 3.0 
CBS TV —— SUNDAY WORNING —— FACE THE NATION 
AVERAGE AUDIENCE { 3,850 2,190 
K (Households (000) & %) 4.4 4.0* 4.5* АРРА l eos 
SHARE OF AUDIENCE % 17? 178“ 1724 16 * в 
AVG. AUD. BY V HR. % 3.5 4.6 4.5 „5 4.6 4.8 2.5 2.4 
1 TOTAL AUDIENCE { 
(Househelds (000) & %) 
AVERAGE Ere { 
(Households (000) & 
SHARE OR AUDIENCE % 
va. зу м HR. ж — 
TOTAL AUDIENCE 4 = — 
(Households (000) & %) 
AVERAGE AUDIENCE 1 
(Households (000) & %) 
SHARE OF AUDIENCE % 
W AVG. AUD. BY úW HR. % 
TOTAL AUDIENCE 6,820 3,150 
Е (Households (000) & %) { 7.8 3.6 
CBS TV SUNDAY MORNING ---------- FACE THE NATION 
AVERAGE AUDIENCE { 3,670 2,800 
K (Households (000) & %) 4.2 3.9* 4.4* 4.3* 3.2 
SHARE OF AUDIENCE % 17 i se уы 16 * 10 
AVG. AUD. BY М HR. % 3.6 4.3 4.4 4.3 4.2 4.4 3.2 alse) 


UDIENC! { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и НЕ. % 


U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


A-33 DAY SUN. NOV.9, 1986 


eu Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. 


NOV.2, 1986 


12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


TOTAL AUDIENCE { 3,060 1,140 
(Households (000) & %) 3.5 193 
АВ TV ЕН ы = ==” YORK CITY MARATHON < THIS WK-DAVID BRINKLEY(B) -» BUSINESS WORLD 
C 10:30 -1:30 
AVERAGE AUDIENCE 1,750 1,050 
(Households (000) & 96) 2,5% 4.2* 4,4% 4,9% 4.0* 2.0 2.15 1.98 Pi 2 
SHARE OF AUDIENCE % 12% 14 * Пав 14 * 10 * 5 5 * 4 * 3 
W AVG. AUD. BY У HR. % 3.5 3.5 4.0 4.3 4.4 4.3 4.9 4.9 4.5 JES 2.1 2.1 2.0 1.9 121 1.3 
Е TOTAL AUDIENCE í 7,780 33,740 
(Households (000) & %) 8.9 38.6 
CBS NFL TODAY < CBS NFL FOOTBALL GAME 1 
CB S TV VARIOUS TEAMS AND TIMES 
E (MULTI-SEGMENT TELECAST) 
AVERAGE AUDIENCE { 5,940 17,920 
K SHARE OF AUDIENCE % i$ A 3e “ar СЗС p 
AVG. AUD. BY ⁄ НВ. % 6.3 Баз 13.6 1 5 19.7 20.1 20.5 e» 2065 20.0 
1 TOTAL AUDIENCE { 3, Nc 5 Bele Р 
(Households (000) & %) - . 
MEET THE NFL '86-NBC — Y TT NFL FOOTBALL GAME 1-NBC 
PRESS VARIOUS TEAMS AND TIMES 
N B C TV (12:06-12:30PH) (MULTI-SEGMENT TELECAST) 
AVERAGE AUDIENCE ( 2,800 3,760 5,420 
(SHARE OF AUDIENCE % i 15° ан шыр e M бы, 
AVG. AUD. BY м HR. % 3.1 3.3 4.0 4.6 4.4 4.8 5.6 6.1 6.0 5.9 6.3 6.9 
(Households (000) & % “Ñ тте == " 2.279 wa. 
ABC TV — Ts WEEK-DAVID BRINKLEY — BUSINESS WORLD 
AVERAGE AUDIENCE 
(Households (000) & %) { Vit oe 3.7* 4.2* ien 
SHARE OF AUDIENCE % 1 li * 12 * 6 
W AVG. AUD. BY НЕ. % cL ра 324520 У 
Е TOTAL AUDIENCE í 9,180 30,420 
(Households (000) & 94) 10:5 34.8 
FOR OUR TIMES CBS NFL TODAY „—————. m АНЕ {FOOTBALE SE 1 
CBS TV (sue) "ipe 
E СРЕ, ТЕАТ) 
AVERAGE AUDIENCE { 7,250 14,680 
Жат Тар Зр qe poss 
AVG. AUD. BY У HR. % TaT 8.9 12.5 14.5 16.1 17.2 17.5 17.44 16.6 16.9 
2 TOTAL AUDIENCE { 3,150 5,860 28,060 
(Households (000) & %) 3.6 6.? 32.1 


MEET THE PRESS NFL '&6-NBC —— NFL FOOTBALL GAME 1-NBC 


NBC TV таты TELECAST) 


AVERAGE AUDIENCE { 2,360 4,720 14,070 

(Households (000) & %) 2.7 5.4 16.1  12.8* ps 16.3" Je 
SHARE OF AUDIENCE % 8 15 37 gn 37 * ar * 3b * 
AVG. AUD. BY % HR. % Boll 2.7 4.8 6.0 11008 in) . 15.8 16.3 16.1 15.6 16.3 


U.S. TV Households: 87,400,000 For explanation oí symhols, See page A. 


A-35 DAY SUN. NOV.9, 1986 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 9) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY ⁄ HR 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 9€) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


= x= m m ж 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


NBC TV 


юх mm т 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TV HOUSEHOLDS USING TV blag 1 
See Def. 1 K. 


U.S. TV Households: 
A-37 


{ 


{ 


% 
% 


{ 


( 


% 
% 


{ 


{ 


% 


| 


1 


% 
% 


{ 


{ 


% 
% 


87,400,000 


3:00 


3:15 3:30 3:45 


~ CBS NFL FOOTBALL GAME 1 ————. 


а МЫТ, 


Š 22.5* 
41% 50 * 
21.2 21.3 21.9 23.2 


—— NFL FOOTBALL GANE дат 


VARIOUS TEAMS AND 
E EF BRENT MELEGEN 


4:00 


CBS NFL FOOTBALL GAME 1 — 


4:15 4:30 4:45 


8,650 
9.9 


ces Шы 
FOOTBALL POST 
ЗІЛ ГІ-БЕБМЕНТ 
TELECAST )(OP) 
7,520 


8.6 
18 


22.8 103 7.9 — 


28,670 
32.8 


25. as 


25,520 
29.2 


AUS, ле ЛЕ, 
(P) 
10,310 
17.8* 18.1" 13.0" Ж 11,9% 
3977 41" 28% 24 26 * 
17.6 18.1 18.8 18.2 13.4 114 119 11.8 
3,670 
4.2 
NFL FOOTBALL GAME 1-NBC NFL FOOTBALL 
MUS ЯШЕ, fumum 
ES k azul 
3,67 
17.8* 17.9% 4.2 
39 * 39 * Pie 
17.7 17.9 17.9 17.8 


5:00 


11. 


i— k= = m rcm uir FOOTBALL vat 2 


5:15 


DAY SUN. 


6:15 


5:30 5:45 6:00 


т FOOTBALL GAME 2-NBC 


'ARIQUS TEAMS AND TIMES 
Шш TELECAST 


OUS TEAMS AND ТІНЕ: 
Лт TELECAST) 


ll.6* 11.8* 
25. 24 * 
11.4 11.4 12,3 11.7 


NOV.2, 1986 


6:30 


7,600 
8.7 
ABC WRLD NEWS 
TONIGHT-SUN 
6,380 
1.3 
13 
7.4 7.2 


АВС WRLD N EwS 
TONIGHT-SUN 


ОРДЫ 
20 * 


11.2__11.4 


8,300 
9.5 


NBC NIGHTLY NEWS- 
SUN 


For explanation of symbols, See page A. 


DAY SUN. 


NOV.9, 1986 


A38 Welsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME QUARTER 
NETWORK/PROGRAM # (N.Y.T.) HOUR 


HOUSEHOLDS |HOUSEHOLOS SHARE 


EVENING MONDAY 
ABC ABC NEWSBRIEF-MON 8.58- 8.59PM 8.45 


ABC NFL MONDAY NIGHT FOOTBALL 1 9.00-12.28AM -GRID 
2 9.00-12.02АМ -GRID 


.56- 8.59PM 8.45 
.11-11.30PM  -GRID 


CBS AMERICAN PORTRAIT SUS(SUS) 1 


NBC WORLD SERIES GAME #7(S) 1 52,270 59.8) 34,000 


B 
w 
- 


о 


.00- 8.11PM ~GRID 


NBC WORLD SERIES PRE GAME #7(5) 1 20,450 23.4/ 20,710 


EVENING TUESDAY 


ABC ABC SPECIAL REPORT-7:32P(SUS) 2 7.32- 7.35PM 7.30 
ABC '86 VOTE ELEC. RPT- 8:02P(S) 2 8.02- 8.05РМ 8.00 
АВС WHO'S THE BOSS? 2 B.00- B.02PM -GRID 

2 В.05- 8.21PM 

2 8.23- 8.35PM 

8.30 

АВС "86 VOTE ELEC. RPT- 8:38Р(5) 2 8.38- 8.39PM 8.30 
АВС MOONLIGHTING 2 8.35- 8.38PM -GRID 

2 8.21- 9.10PM 

2 9.15- 9.43PM 

9.30 

ABC ABC NEWSBRIEF -TUE 2 8.57- 8.58PM 8.45 
ABC '86 VOTE ELEC, RPT- 9:10P(S) 2 9.10- 9.12PM 9.00 
ABC ABC NEWSBRIEF- TUE 1 9.58- 9.59PM 9.45 | 15,210 17.4|15,210 17.4 27 |17.4 
CBS AMERICAN PORTRAIT 1 8.58- 8.59PM 8.45 | 10,230 11.7|10,230 11.7 18 |11.7 
NBC DECISION '86-ELECT-8.26P(S) 2 8.26- 8.30PM 8.15 
NBC DECISION '86-ELECT-9.26P(S) 2 9.26- 9.30PM 9.15 
EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 8.58- 8.59PM 8.45 | 12,150 13.9|12,150 13.9 22 |13.9 
ABC ABC NEWSBRIEF -WED 9.58- 9.59PM 9.45 | 11,270 12.9|11,270 12.9 20 |12.9 
CBS WE THE PEOPLE 1 8.58- 8.59PM 8.45] 9,790 11.2] 9,790 11.2 18 |11.2 
CBS WE THE PEOPLE-SUS(SUS) 2 8.58- 8.59PM 8.45 
EVENING THURSDAY 
ABC ABC NEWSBRIEF-THU 9.58- 9.59PM 9.45] 9,700 11.1] 9,700 11.1 17 |ll.l 
CBS WE THE PEOPLE-SUS(SUS) 1 8.58- 8.59PM 8.45 
NBC NBC NEWS DIGEST-2-M-F 2 9.58- 9.59PM 9.45 


A-39 U.S. TV HOUSEHOLDS: 87,400,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


AVG. 


AUD.BY 


HOUSEHOLDS |HOUSEHOLDS SHARE| HR 


11,710 13.4|11,710 


34,610 39.6|18,880 


14,600 
22,110 


15,210 
25,000 


14,680 
16,610 


15,300 
11,010 


12,670 
11,100 


8,740 


14,330 


10. 


16. 


15,210 
18,270 


14,680 
16,260 


14,330 
10,050 


12,670 
11,100 


8,740 


14,330 


13.4 20 


21.6 35 
20.0% 36% 
19.6* 42% 


19.9* 32* 


12.7 19 


10.0 15 


16.4 24 


DAY WK TIME 
NETWORK/PROGRAM # (N.Y.T.) 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF -FRI 1 8.41- 8.42PM 
2 8.42- 8.43РМ 
АВС ABC NEWSBRIEF -FRI 9.58- 9.59PM 
CBS WE THE PEOPLE-SUS.(SUS) 8.58- 8.59PM 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 8.58- 8.59PM 
ABC ABC NEWSBRIEF-SAT. 9.58- 9.59PM 
CBS SPORTSBREAK-SAT B.58- 8.59PM 
CBS NEWSBREAK-SAT. 1 9.58- 9.59PM 
2 9.54- 9.55РМ 
NBC NBC NEWS DIGEST-SAT 8.58- 8.59РМ 
NBC NBC МЕМ5 DIGEST-2-SAT. 2 9.58- 9.59PM 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE -SUN 1 8.55- 8.56РМ 
2 8.58- B.59PM 
ABC АВС NEWSBRIEF-SUN. 9.52- 9.53PM 
ABC REPUBLICAN POLITICAL(S) 1 10.56-11.00PM 
CBS CBS NFL FOOTBALL GAME 2 2 4.16- T.12PM 
CBS 60 MINUTES 2 7.12- 8.12PM 
CBS MURDER, SHE WROTE 2 8.12- 9.12PM 
CBS SPORTSBREAK-SUN 1 8.58- 8.59PM 
CBS CBS SUNDAY MOVIE 2 9.12-11.12PM 
CBS SPORTSBREAK-SUN 2 9.10- 9.11PM 
CBS NEWSBREAK-SUN. 1 9.58- 9.59PM 
2 10.20-10.21PM 
CBS REAGAN PAID POLITICAL(S) 1 10.55-11.00PM 
NBC NFL FOOTBALL GAME 2-NBC l 4.26- 7.08PM 
NBC OUR HOUSE l 7.10- 8.10PM 
NBC EASY STREET 1 8.10- 8.40PM 
NBC VALERIE l 8.40- 9.10PM 
NBC NBC NEWS DIGEST-SUN 2 8.58- 8.59PM 
1 9.08- 9.09PM 


А-41 


U.S. TV HOUSEHOLDS: 87,400,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


QUARTER 


HOUR 


© CD оро C оо 
& 
чл 


WEEK 1 


9,090 10,4| 9,090 10.4 18 


5,590 6.4| 5,590 6.4 10 


4,980 5.7 
4,720 5.4 
9,090 10.4 
9,440 10.8 


12,760 14.6|12,760 14.6 25 


9,610 11.0| 9,610 11.0 16 


11,710 13.4|11,710 13.4 21 
10,660 12.2| 9,260 10.6 19 


19,320 22.1|19,320 22.1 32 


15,300 17.5|15,300 17.5 27 


12,150 13.9|10,750 12.3 23 
28,670 32.8|14,330 16.4 32 


17,740 20.3|11,620 13.3 20 
13,280 15.2|11,450 13.1 19 


15,990 18.3|12,670 14.5 21 


10,750 12.3|10,750 12.3 18 


22. 


12. 


оь ъ у 


WEEK 2 


10,580 12.1/10,580 12.1 
6,030 6.9] 6,030 6.9 


3,500 
5,590 
8,480 


6,120 5,120 7.0 
14,600 16.7|14,600 16.7 
13,020 14.9|13,020 14.9 


10,050 11.5|10,050 11.5 
12,410 14.2|12,410 14.2 


25,520 29.2/10,310 11.8 
15.0" 


27,710 31.7|18,970 21.7 
26.0% 


28,750 32.9|22,020 25.2 
26.0* 


21,330 24.4|12,760 14.6 
13.8* 
16,870 19.3|16,870 19.3 


9,260 10.6| 9,260 10.6 


11,100 12.7|11,100 12.7 


24 
26%|15.1 


33 
39* |26.0 


37 
38*|26.0 


23 
26*|13.8 
28 |19.3 


16 |10.6 


18 |12.7 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^"? = Wielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING SUNDAY-CONT'D 
NBC NBC NEWS DIGEST-2-SUN. 
NBC NATIONAL REPUB COMM(S) 


EVENING MONDAY-FRIDAY 
ABC ABC SPECIAL REPORT-11:07P(SUS) 
ABC ABC NEMS:NIGHTLINE 


ABC ABC NEWS:NIGHTL INE -TUE 


ABC DICK CAVETT-TUE 


ABC DICK CAVETT-WED 


ABC JIMMY BRESLIN'S PEOPLE-FR 


ABC JIMMY BRESLIN'S PEOPLE- TH 
ABC DICK CAVETT-WED 

ABC АВС NEWS:NIGHTL [NE -MON 
ABC DICK CAVETT-TUE 


CBS WE THE PEOPLE 
CBS NEWSBREAK-M-F 
CBS CAMPAIGN '8G:ELECT-11.30P(S) 


CBS CBS LATE NIGHT [ 
CONT'D 


А-43 0.5. TV HOUSEHOLDS: 87,400,000 


WK 
# 


= 


2 


10. 
11. 


11 


12. 


12. 


12. 


12 


12. 


12. 


ll. 


TIME 


(N.Y.T) 


00-10.01PM 


05-11. 


.07-11. 


.01- 


3l- 


.58- 
12. 


53- 


10PM 


10РМ 


45АМ 


.00АМ 


-03AM 


. 00AM 


- 30AM 


. 29AM 


-23AM 


.14АМ 


59PM 


53PM 


QUARTER 
HOUR 


.00 
.00 


.00 


OTHER PROGRAMS 
WEEK 2 


TOTAL AUDIENCE| AVERAGE AUDIENCE 


HOUSEHOLDS 


HOUSEHOLDS SHARE 


(000) 


10,490 12 
11,620 13 


6,820 


1,920 


1,840 


1,310 


1,050 


4,280 


10,230 


5,510 


% (000) 


7.8| 5,420 


2.2| 1,310 


2.1| 1,310 


4.9| 3,500 


11.7|10,230 


6.3] 3,930 


FOR EXPLAMATION OF SYMBOLS, SEE PAGE A. 


.0|10,490 12.0 19 |12.0 
.3|10,230 11.7 24 


Won 
Ona 


= === 
- ыы ны крен 
Оњ эло Фосл 


Hm 


-- 
@ соок осо 


HOUSEHOLDS 
(000) % (000) % % 


5,590 6.4) 4,370 5.0 14 


5,680 6.5) 3,850 4.4 18 
4.7% 18* 
3.9% 19% 


1,490 1.7 700 


960 1.1 520 .6 3 


960 1.1 700 .8 5 


4,540 5.2) 3,930 4.5 23 


1,400 1.6 870 1.0 9 


1,0% 9* 
19% 9% 


12,670 14.5|12,670 14.5 21 
10,660 12.2|10,660 12.2 18 


7,080 8. 


= 


5,770 6.6 16 


5,680 6.5| 4,020 4.6 17 
4.8* 15% 


4. 
3. 


Б; 
4. 
3. 
5. 


ooo Qro oo ouo 


нн шл 


чо O O fo un io QD лото WORM 


TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava. | тү. 
AUD.BY E 


HOUSEHOLDS SHARE| HR 
% 


CAST 


DAYS 


TUE. 
TU-F 
TU-F 
W-F 

TUE. 
TUE. 
TUE. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A-44 


OTHER PROGRAMS 


WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE. 
DAY WK TIME QUARTER AUDBY| CAST 
HOUSEHOLDS |HOUSEHOLDS SHARE| % Н —— 
NETWORK/PROGRAM : i == 
/PROG # (ҮТ) HOUR 00 6 | % | DAYS 
EVENING MONDAY-FRIDAY-CONT'D 
CBS CBS LATE NIGHT [-CONT'D 12. 4.6|M-F 
12. 4.3* 18*| 4.1|M-F 
12. 3.5* 16*| 3.8|M-F 
CBS CAMPAIGN '86:ELECT-—12.00A(S) 2 12.00-12.23AM 12. 
T2. 
CBS CAMPAIGN 'B6:ELECT-12.30A(S) 2 12.30-12.53AM 12. 
12. 
CBS CBS LATE NIGHT IL > 12. 3,320 3.8| 2,100 2.4 15 3.1|M-F 
12.45 2.9* 16*| 2.8|M-F 
1.00 2,5|M-F 
1:15 2.5* 17*| 2.4|M-F 
1.30 1.8|FRI. 
1.45 1.7* 11%] 1.7|FRI. 
2.00 1.7|FRI. 
2.15 1.7% 14%| 1.6|FRI. 
2.30 1.3|FRI. 
2.45 1.3% 12*| 1.3|FRI. 
VARIOUS TIMES (505) 
CBS CAMPAIGN '86:ELECT -1.00A(5) 2 1.00- 1.23AM 1.00 
12158 
CBS CAMPAIGN “"86:ЕІЕСТ-1.З0А(5) 2 1.30- 1.53AM 2522 4,020 
CBS CBS NEWS NIGHTWATCH-1 2.00- 2.30AM 2.00 1,050 1.2 960 1.1 12 1.1|M-THSU 1,140 1.3 
2.15 1.0|M-THSU 
CBS CBS NEWS NIGHTWATCH-2 2.30- 3.00AM -GRID 1,310 1.5| 1,140 1.3 18 M-THSU 1,220 1.4 
2.30 1.4 |M-THSU 
2.45 1.3|M-THSU 
CBS CBS NEWS NIGHTWATCH-3 3.00- 6.00AM 3.00] 1,920 2.2] 960 1.1 21 | 1.3|M-THSU 1,920 2.2 
3.15 1.3* 21*| 1.2|M-THSU 
3.30 1.1|M-THSU 
3.45 1.1* 20*| 1.1|M-THSU 
4.00 1.0|M-THSU 
4.15 1.0* 20*| 1.0|M-THSU 
4.30 1.0|M-THSU 
4.45 1.0* 21*| 1.0|M-THSU 
5.00 1.0|M-THSU 
5.15 1.0* 21*| 1.1|M-THSU 
5,30 1.1|M-THSU 
I 5.45 1.1* 21*| 1.0|M-THSU 
NBC NBC NEWS DIGEST-M-F 1 > 8.00 13,280 15.2|13,280 15.2 24 |24.21|М-Ғ 
2 8.58- 8.59PM 8.45 13.0|TU-F 11,540 13.2 
NBC NBC NEWS DIGEST-2-M-F 1 9.58- 9.59PM 9.45 | 10,310 11.8|10,310 11.8 18 |11.8|TU&TH 
NBC DECISION 'B6-ELECT-11.30P(S) 2 11.30-11.55PM 11.30 4,370 5.0 
11.45 
NBC TONIGHT SHOW > 11.30 7,870 9,0| 4,720 5.4 19 6.6|M-F 10,140 11.6 
11.45 6.1* 18*| 5.6|TU-F 
CONT'D 


А-45 


U.S. TV HOUSEHOLDS: 87,400,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


——— 


1: 
1: 


11,540 13. 
3,670 4. 


6,210 7. 
7 


а? |а 
3 
11 1 
1 
14 
1 
1 
20 | 1 
21*| 1 
1% 
21*]| 1 
1 
22* | 1 
1 
al*|i 
1 
23*| 1 
1 
19% 
20 |13 
11 | 4. 
3. 
22 | T. 
21% Ег. 


NWww лол лол D Dp Dp 


.-O|ruE 
-8 |TUE. 


.1|M-THSU| 
.1|M-THSU 


M-THSU 


.2 |M-THSU 
.2 |M-THSU 
.4 |M-THSU 
‚3 |M-THSU 


№ 
= 
= 
= =, 
= 


боо xo 
š 
= m! 
= 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


TM Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 _ WEEK 2 _ 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE. TOTAL AUDIENCE| AVERAGE AUDIENCE | AVG | TELE- 
AUD.BY EE AUD.BY| тет 
ux MP WK “TIME QUARTER| ouseHous |ноџѕєноцоз 5нАйЕ| # НЕ | CAST | | HoUSEHOLDS |HOUSEHOLDS SHARE|% Ha CAST. 
NETWORK/PROGR # (NYT) HOUR | (ox) ж | 99 % % | w | DAYS (09 % | (000) % % | ж | DAYS 
EVENING MONDAY-FRIDAY -CONT'D 
NBC TONIGHT SHOW-CONT'D 12.00 5.4|М-Ғ 7.2 |MATHF 
12.15 5.1* 20*| 5.2|M-F 6.8* 24*| 6.3|MATHF 
12.30 5.6|MON. 
12.45 5.0* 22*| 4.4|MON. 
1.00 4.4|MON. 
1.15 4.0* 23*| 3.4|MON. 
NBC WORLD SERIES POST GAME(S) 1 11.30-11.55PM 11.30 | 30,850 35.3|23,160 26.5 50 |31.5|MON. 
11.45 19.0|MON. 
NBC DECISION '86-ELECT-12.00A(S) 2 12.00-12.25AM 12.00 4,370 5.0| 3,670 4.2 15 | 4.4|TUE. 
12.15 4.0|TUE. 
NBC DAVID LETTERMAN 1 > 12.30 3,410 3.9| 2,880 3.3 19 | 3.6|M-TH 4,110 4.7| 3,500 4.0 20 | 4.2|M-TH 
12.45 3.2 |TU-TH 3.8|M-TH 
1.15 2.9|MON. 
1.30 3.2|MON. 
1.45 3.1|MON. 
NBC FRIDAY NIGHT VIDEOS 12.30- 2.00AM 12.30] 4,980 5.7| 3,060 3.5 19 | 4.5|FRI. 6,820 7.8| 3,500 4.0 20 | 5.5|FRI. 
12.45 4.2* 18*| 3,9/FRI. 4.9* 20*| 4.4|FRI. 
1.00 3.5|FRI. 3.9|FRI 
1.15 3.4* 19*| 3.2|FRI. 3.9* 20*| 3.9|FRI. 
1.30 3.0|FRI. 3.5|FRI. 
1.45 2.9“ 19" e.9|FRt эз. зе 20% 3.1|FRt 
NBC DAVID LETTERMAN IL - 1.00 2,800 3.2] 2.270 2.6 19 2.7|M-TH 3,150 3.6] 2,620 3.0 19 3.3|M- TH 
1.15 2.4|TU-TH 2.8|M-TH 
1.45 3.0 |MON. 
2.00 2.9|MON. 
2.15 2.6|MON. 
DAY MONDAY-FRIDAY 
ABC ABC WORLD NEWS-MORN-615A 6.15- 6.30AM 6.15 1,310 1.5| 1,220 1.4 із | 1.4|M-F 1,570 1.8| 1,570 1.8 16 | 1.8|M-F 
АВС ABC WORLD NEWS-MORN-645A 6.45- 7.00АМ 6.45 2,450 2.8| 2,360 2.7 16 | 2.7|M-F 2,880 3.3| 2,620 3.0 19 .0|М-ғ 
ABC ABC DAYTIME NEWSBRIEF -M-F 1 2.58- 2.59PM 2.45 5,940 6.8| 5,940 6.8 25 | 6.8|M-F 
2 > 2.45 6,210 7.1| 6,210 7.1 24 | 7.1|M-F 
ABC ABC NOTEBOOK(S) 1 4.00- 4.30PM 4.00 3,500 4.0| 2,530 2.9 10 | 3.0|TUE. 
4.15 2.8|TUE. 
CBS CBS EARLY MORNING NEWS 6.00- 6.30AM 6.00 1,750 2.0| 1,400 1.6 18 | 1.4|M-F 1,660 1.9| 1,310 1.5 16 | 1.3|M-F 
6.15 1.8|M-F 1.7|M-F 
CBS NEWSBREAK-11.57 11.57-11.59AM 11.45 5,160 5.9| 4,980 5.7 25 | 5.7|M-F 5,860 6.7| 5,680 6.5 26 | 6.5|M-F 
CBS NEWSBREAK-3.44 > 3.30 5,240 6.0| 5,240 6.0 20 | 6.1|M-F 5,510 6.3| 5,510 6.3 20 | 6.5|M-F 
3.45 5.8|M-F 6.1|M-F 
CBS AMERICAN TREASURY 3.58- 3.59PM 3.45 4,810 5.5| 4,810 5.5 18 | 5.5|МЫҒ 5,070 5.8| 5,070 5.8 18 | 5.В|МАҒ 
CBS AMERICAN TREASURY SUS(SUS) 3.58- 3.59PM 3.45 THU. THU 
CBS AMERICAN TREASURY -SUS(SUS) 3.58- 3.59PM 3.45 TUE. TUE 
NBC NBC NEWS AT SUNRISE 6.30- 7.0044 6.30 3,320 3.8| 2,360 2.7 18 | 2.2|М-Е 3,060 3.5| 2,270 2.6 18 | 2.2|M-F 
6.45 3.2|M-F 3.0|M-F 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 3,580 4.1| 3,580 4.1 15 | 4.1|MWF 3,930 4.5| 3,930 4.5 16 | 4.5|МЫҒ 
А-4Т U.S. TV HOUSEHOLDS: 87,400,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 
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А48 — Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava. 
йш. AUD.BY 
HOUSEHOLDS |HOUSEHOLDS SHARE| НА | => HOUSEHOLDS | HOUSEHOLDS SHARE |% iR 


(000) % (000) % (000) % (000) % % | % 


DAY WK TIME QUARTER 
NETWORK/PROGRAM # (N.Y.T.) HOUR 


DAY MONDAY-FRIDAY -CONTD 


NBC MAIN STREET 2(5) 1 4.00- 5.00PM 4.00] 5,510 6.3| 2,970 3.4 
4.15 3.2* 
4.30 
4.45 3.5* 
DAY SATURDAY 
ABC CFA COLLEGE FOOTBALL -PRE l 3.00- 3.22PM -GRID| 2,270 2.6| 1,840 2.1 
2 3.00- 3.17PM ~GRID 2,800 3.2| 2,360 2.7 &8 
3.15 2.6 
ABC CFA COLLEGE FOOTBALL GAME 1 3.22- 6.43PM ~GRID| 17,830 20.4| 5,510 6.3 
2 3.17- 6.28PM -GRID 17,480 20.0| 6,210 7.1 18 
2 3.17- 6.28PM -GRID 17,480 20.0| 6,210 7.1 18 
ee us 6.7* 14%| 6.2 
CBS IN THE NEWS- 8.26AM-SUS(SUS) 8.26- 8.29AM 8.15 
CBS IN THE NEWS- 8.56AM-SUS(SUS) 8.56- 8.59AM 8.45 
CBS IN THE МЕМ5-11.56АМ 2 11.56-11.59AM 11.45 3,850 4.4| 3,410 3.9 13 | 3.9 
CBS IN THE NELIS- 11.56AM(B) 1 11.56-11.59AM 11.45| 2,450 2.8| 2,100 2.4 
CBS CBS COLLEGE FOOTBALL GAME 1 12.03- 3.39PM -GRID| 15,380 17.6) 5,590 6.4 
3.30 7.3% 
siom — 
. -іР.ОЗРМ 12.00 4.020 4.6 3,150 3.6 
GBS IN THE MEHS-12.20PM — _ 2 12.26-12.290M 12.19 з.ово a.s] 2,890 3.9 10 | 2.3 
CBS CBS COLLEGE FOOTBALL PRE 2 2.30- 2.33PM 2.30 5,160 5.9 ку 213 d 2. 
NBC ONE TO GROW ОМ-8:28АМ 8.28- 8.30AM B.15 3,930 4.5| 3,670 4.2 4,020 4.6 š - * 
NBC ONE TO GROW ON-8:58AM 8.58- 9.00AM 8.45] 4,200 4.8| 4,110 4.7 4,810 5.5| 4,630 5.3 22 | 5.3 
NBC ONE TO GROW ON-10:28AM 10.28-10.30AM 10.15| 6,820 7.8| 6,640 7.6 6,730 7.7| 6,290 7.2 24 | 7.2 
NBC ONE TO GROW ON-11:28AM 11.28-11.30АМ 11.15 | 4,980 5.7| 4,720 5.4 4,890 5.6| 4,720 5.4 18 | 5.4 
NBC ONE TO GROW ON-11:5BAM 11.58-12.00NN 11.45] 5,680 6.5] 5,420 6.2 4,810 5.5] 4,630 5.3 17 | 5.3 
DAY SUNDAY 
CBS FOR OUR TIMES(SUS) 1 6.00- 6.30AM 6.00 НЭР eee ee 
- 4. ~GRID | 33,740 38.6 17, š 
CBS CBS NFL FOOTBALL GAME 1 : 1.007 PABEN ZOR ID 30,420 34.8|14,680 16.8 38 
4.15 22.5* 5.2 
- - 4. -GRID| 14,160 16.2| 5,420 6.2 
NBC NFL FOOTBALL GAME 1-NBC Í 1-00 1 D “БАШ 28,060 32.1|14,070 16.1 y 
' 1:00- 4. > 28,060 32.1|14,070 16.1 37 
2' 1.00- 4.24PM e 15.6* 34*|12.1 
А-49 0.5. TV HOUSEHOLDS: 87,400,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


